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The dual pursuit of social and financial performance goals poses unique challenges for 
social enterprises to address the pressing societal problems. While resources and 
capabilities have been highlighted as important variables to perform in the existing 
studies, this issue has largely been under-researched in the field of social 
entrepreneurship. This study sets out to contribute to the understanding of social 
enterprise performance in an extremely resource-constrained context of the base of 
pyramid market. Drawing upon the radical view of resource-based theory, this study 
examines the role of social innovation in mediating the effects of bricolage behavior 
and social capital on social enterprise performance (scaling of social impact and 
financial performance). A total of 131 social ventures from different provinces of 
Pakistan participated in this study. Partial Least Square Structural Equation Modelling 
techniques were used to test the study hypotheses. The findings supported the 
hypothesized direct effects of bricolage behavior and social capital on social 
innovation. In addition, the findings also supported the direct effect of social 
innovation on social enterprise performance (scaling of social impact and financial 
performance). Furthermore, social innovation had mediated the relationship between 
bricolage behavior and social enterprise performance and social capital and social 
enterprise performance.  In order to achieve the dual performance objectives (scaling 
of social impact and financial performance), the social enterprises should focus on 
building upon the resource mobilization strategies of bricolage behavior and social 
capital as relevant capabilities and resources through the introduction of socially 
innovative solutions to tackle the societal problems at large which is crucial for the 
overall wellbeing of the multiple stakeholders. Theoretical and practical implications, 
along with study limitations and future recommendations, are also discussed. 
 








Usaha ke arah mencapai dua matlamat iaitu prestasi sosial dan kewangan memberikan 
cabaran unik bagi perusahaan sosial untuk menangani masalah yang membelenggu 
masyarakat. Walaupun sumber dan keupayaan diketengahkan sebagai pemboleh ubah 
penting untuk dilaksanakan dalam kajian sedia ada, sebahagian besar isu ini kurang 
dikaji dalam bidang keusahawanan sosial. Kajian ini bertujuan untuk menyumbang 
kepada pemahaman terhadap  prestasi perusahaan sosial berdasarkan keadaan sumber 
yang amat terhad dalam konteks piramid pasaran. Merujuk kepada pandangan radikal 
teori berasaskan sumber, kajian ini menyelidik peranan inovasi sosial sebagai 
pengantara kesan gelagat keboleh upayaan dan modal sosial terhadap prestasi 
perusahaan sosial (skala kesan sosial dan prestasi kewangan). Sejumlah 131 
pengusaha sosial dari pelbagai wilayah di Pakistan terlibat dalam kajian ini. Teknik 
Pemodelan Persamaan Berstruktur Kuasa Dua Terkecil Separa digunakan untuk 
menguji hipotesis kajian. Dapatan kajian menyokong hipotesis kesan langsung gelagat 
keboleh upayaan dan modal sosial dalam inovasi sosial. Di samping itu, dapatan juga 
menyokong kesan langsung inovasi sosial terhadap prestasi perusahaan sosial (skala 
kesan sosial dan prestasi kewangan). Tambahan lagi, inovasi sosial telah menjadi 
pengantara bagi hubungan antara gelagat keboleh upayaan dan prestasi perusahaan 
sosial, serta hubungan antara modal sosial dan prestasi perusahaan sosial. Bagi 
mencapai objektif prestasi dual (skala kesan sosial dan prestasi kewangan), 
perusahaan sosial perlu memberi tumpuan kepada pembinaan strategi penggerak 
sumber kepada gelagat keboleh upayaan dan modal sosial sebagai keupayaan dan 
sumber dan yang relevan melalui pengenalan penyelesaian inovatif sosial bagi 
menangani masalah masyarakat dan kesejahteraan pelbagai pemegang kepentingan 
secara menyeluruh. Implikasi teoretikal dan praktikal, batasan kajian dan cadangan 
kajian akan datang juga dibincangkan. 
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 Background of the Study 
The ever-increasing void between haves and have-nots has never been as alarming as 
it is now, raising a question mark on the man-made market economy with a complete 
focus on the profit maximization as a bottom line. The quest for sustainable solutions 
to the most pressing problems of the society for inclusive economies and curtailing 
poverty is the most important dilemma for most of the developing and under developed 
countries. Even national and international institutions seem helpless here with the 
evident inability to meet the Millennium Development Goals set by the United Nations 
for all 189 UN member states in 2000 to be achieved by 2015 (United Nations, 2018). 
These were then superseded by sustainable development goals in 2015 unveiling the 
failure to eradicate poverty, hunger, environmental degradation, illiteracy, disease and 
discrimination against women.  
 
Entrepreneurship and innovation are indispensable additives in order to cutback 
poverty (Linaa, 2013; Pathak, 2008). But there has been a recent shift of the spotlight 
from the traditional profit maximization enterprises to the ones having a double rather 
triple bottom line, by bringing in the impact of the business activities on the society 
and the environment, in the radar as well. There has been a surge in the demand for 
innovative financially sustainable businesses with a focus on the unmet social and 
environmental needs addressing market, government and not for profit organizations 
failures (Doherty, Haugh, & Lyon, 2014; Goyal, Sergi, & Jaiswal, 2015; Hurst, 2016; 
Pless, 2012; C. K. Prahalad, 2005).  
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Abdulai, A.-F. (2019). Social capital and innovation performance in firms. In B. 
Thomas & L. Murphy (Eds.), Innovation and social capital in organizational 
ecosystems (pp. 81-97). Hershey, PA: IGI Global. 
Abu-Saifan, S. (2012). Social entrepreneurship: Definition and boundaries. 
Technology Innovation Management Review, 2(2), 22-27.  
Adler, P. S., & Kwon, S.-W. (2002). Social capital: Prospects for a new concept. 
Academy of Management Review, 27(1), 17-40. 
doi:https://doi.org/10.5465/amr.2002.5922314 
Afzaal, O. (2019). Around 85k lady doctors not part of medical workforce across 




Agarwal, N., Grottke, M., Mishra, S., & Brem, A. (2017). A systematic literature 
review of constraint-based innovations: State of the art and future perspectives. 
Transactions on Engineering Management, 64(1).  
Ahmed, M. M., Khalid, A., Lynch, A., & Darko, E. (2016). The state of social 
enterprise in Bangladesh, Ghana, India and Pakistan. Retrieved from 
https://www.britishcouncil.org/sites/default/files/bc-report-ch5-pakistan-
digital_0.pdf 
Ahmed, Z. U., Zgheib, P. W., Carraher, S., & Kowatly, A. K. (2013). Public policy 
and expatriate entrepreneurs. Journal of Entrepreneurship and Public Policy, 
2(1), 42-53. doi:https://doi.org/10.1108/20452101311318666 
 
 217 
Albert, L. S., Dean, T. J., & Baron, R. A. (2016). From Social value to social cognition: 
How social ventures obtain the resources they need for social transformation. 
Journal of Social Entrepreneurship, 7(3), 289-311. 
doi:10.1080/19420676.2016.1188323 
Alberti, F. G., & Garrido, M. A. V. (2017). Can profit and sustainability goals co-
exist? New business models for hybrid firms. Journal of Business Strategy, 
38(1), 3-13. doi:https://doi.org/10.1108/JBS-12-2015-0124 
Aldrich, H. E., & Zimmer, C. (1986). Entrepreneurship through social networks. In D. 
L. Sexton & R. W. Smilor (Eds.), The art and science of entrepreneurship (pp. 
3-23). Urbana-Champaign's academy for entrepreneurial leadership historical 
research reference in entrepreneurship: University of Illinois. 
Ali, B., & Darko, E. (2015). Grants, incubators and innovation: A snapshot of social 
enterprise activity in Pakistan. Retrieved from 
https://www.odi.org/publications/10164-grants-incubators-innovation-
snapshot-social-enterprise-activity-pakistan 
Ali, I., Barrientos, A., Saboor, A., Khan, A. U., & Nelson, J. (2016). A Decade of sub-
national pro-poor growth in Pakistan. Social Indicators Research, 133(1), 1-
19. doi:https://doi.org/10.1007/s11205-016-1349-7 
Alijani, S., Luna, A., Castro-Spila, J., & Unceta, A. (2016). Building capabilities 
through social innovation: Implications for the economy and society Finance 
and economy for society: Integrating sustainability (Critical Studies on 
Corporate Responsibility, Governance and Sustainability) (Vol. 11, pp. 293-
313): Emerald Group Publishing Limited. 
 
 218 
Allworld Network. (2012). Pak100 Research report. Retrieved from 
https://propakistani.pk/wp-content/uploads/2012/03/PAK100-Research-
Report-Final.pdf 
Alter, K. (2007). Social Enterprise Typology.   Retrieved from 
http://www.4lenses.org/setypology 
Alvord, S. H., Brown, L. D., & Letts, C. W. (2004). Social entrepreneurship and 
societal transformation An exploratory study. The Journal of Applied 
Behavioral Science, 40(3), 260-282. doi:10.1177/0021886304266847 
Amden. (2018, November 15). Revolving livestock approach.   Retrieved from 
http://amden.com.pk/our-approach/ 
An, W., Rüling, C.-C., Zheng, X., & Zhang, J. (2019). Configurations of effectuation, 
causation, and bricolage: Implications for firm growth paths. Small Business 
Economics 1-22. doi:10.1007/s11187-019-00155-8 
Anderson, J. C., & Gerbing, D. W. (1988). Structural equation modeling in practice: 
A review and recommended two-step approach. Psychological Bulletin, 
103(3), 411-423.  
Anderson, R. B., Dana, L. P., & Dana, T. E. (2006). Indigenous land rights, 
entrepreneurship, and economic development in Canada: ‘‘Opting-in’’ to the 
global economy. Journal of World Business, 41(1), 45-55. 
doi:10.1016/j.jwb.2005.10.005 
Andersson, L. M., & Bateman, T. S. (1997). Cynicism in the workplace: Some causes 





Ansari, S., Munir, K., & Gregg, T. (2012). Impact at the ‘Bottom of the Pyramid’: The 
role of social capital in capability development and community empowerment. 
Journal of Management Studies, 49(4), 813-842. doi:10.1111/j.1467-
6486.2012.01042.x 
Armstrong, J. S., & Overton, T. S. (1977). Estimating nonresponse bias in mail 
surveys. Journal of Marketing Research, 14(3), 396-402. 
doi:https://doi.org/10.1177%2F002224377701400320 
Asif, M., Asghar, F., Younis, A., Mahmood, A., & Wang, L. Z. (2018). The role of 
social entrepreneurship in Pakistan and its impact on economy. International 
Journal of Business, Economics and Management 5(5), 117-127. 
doi:10.18488/journal.62.2018.55.117.127 
Aulakh, P. S., & Gencturk, E. F. (2000). International principal–agent relationships—
control, governance and performance. Industrial Marketing Management 
Decision, 29(6), 521-538. doi:https://doi.org/10.1016/S0019-8501(00)00126-
7 
Austin, J., Stevenson, H., & Wei-Skillern, J. (2006). Social and commercial 
entrepreneurship: Same, different or both? Entrepreneurship Theory and 
Practice, 30(1), 1-22. doi:https://doi.org/10.5700/rausp1055 
Ayob, N., Teasdale, S., & Fagan, K. (2016). How social innovation ‘Came to Be’: 
Tracing the evolution of a contested concept. Journal of Social Policy, 45(4), 
635-653. doi:10.1017/S004727941600009X 
Bacq, S., & Eddleston, K. A. (2016). A Resource-Based view of social 
entrepreneurship: How stewardship culture benefits scale of social impact. 
Journal of Business Ethics, 152(3), 1-23. doi:10.1007/s10551-016-3317-1 
 
 220 
Bacq, S., & Janssen, F. (2009). Scaling social impact : A governance explanation 
model. doi:https://dx.doi.org/10.2139/ssrn.2557453 
Bacq, S., & Janssen, F. (2011). The multiple faces of social entrepreneurship: A review 
of definitional issues based on geographical and thematic criteria. 
Entrepreneurship & Regional Development, 23(5), 373-403. 
doi:https://doi.org/10.1080/08985626.2011.577242 
Bacq, S., Janssen, F., & Kickul, J. R. (2011). Governing for impact and performance 
within social entrepreneurial ventures: The mediational role of organizational 
capabilities. Frontiers of Entrepreneurship Research, 31(19), 629-643. 
doi:https://dx.doi.org/10.2139/ssrn.2557493 
Bacq, S., Janssen, F., & Kickul, J. R. (2016). In pursuit of blended value in social 
entrepreneurial ventures: An empirical investigation. Journal of Small 
Business and Enterprise Development, 23(2), 316-332. 
doi:https://doi.org/10.1108/JSBED-04-2015-0047 
Bacq, S., Ofstein, L. F., Kickul, J. R., & Gundry, L. K. (2015). How creative resource 
mobilization fosters greater social impact. Entrepreneurship and Innovation, 
16(4), 283-289. doi:10.5367/ijei.2015.0198 
Bagchi, S. (2014). Zen Garden: Conversations with pathmakers: Penguin Books 
Limited. 
Baker, T., Miner, A. S., & Eesley, D. T. (2003). ‘Improvising firms: Bricolage, 
account giving, and improvisational competency in the founding process’. 




Baker, T., & Nelson, R. E. (2005). Creating something from nothing: Resource 
construction through entrepreneurial bricolage. Administrative Science 
Quarterly, 50(3), 329-366. doi:https://doi.org/10.2189/asqu.2005.50.3.329 
Baker, T., Pollock, T. G., & Sapienza, H. J. (2013). Winning an unfair game: How a 
resource-constrained player uses bricolage to maneuver for advantage in a 
highly institutionalized field Entrepreneurial resourcefulness: Competing with 
constraints (Advances in entrepreneurship, firm emergence and growth) (Vol. 
15, pp. 1-41). 
Baker, W. E. (1990). Market networks and corporate behavior. American Journal of 
Sociology, 96(3), 589-625. doi:https://doi.org/10.1086/229573 
Barendsen, L., & Gardner, H. (2004). Is the social entrepreneur a new type of leader? 
Leader to Leader, 34(Autumn ), 43-50.  
Barney, J. B. (1991). Firm resources and sustained competitive advantage. Journal of 
Management, 17(1), 99-120.  
Barney, J. B. (2001). Resource-based theories of competitive advantage: A ten-year 
retrospective on the resource-based view. Journal of Management 27, 643. 
doi:10.1177/014920630102700602 
Barney, J. B., Ketchen, D. J., & Wright, M. (2011). The future of Resource-Based 
theory: Revitalization or decline? Journal of Management, 37(5), 1299-1315. 
doi:10.1177/0149206310391805 
Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in 
social psychological research: Conceptual, strategic, and statistical 




Barraket, J., Collyer, N., O’Connor, M., & Anderson, H. (2010). Finding Australia’s 
social enterprise sector: Final report. Retrieved from Australia: 
https://www.csi.edu.au/research/project/finding-australias-social-enterprise-
sector-final-report-2016/ 
Barraket, J., Eversole, R., Luke, B., & Barth, S. (2018). Resourcefulness of locally-
oriented social enterprises: Implications for rural community development. 
Journal of Rural Studies. doi:https://doi.org/10.1016/j.jrurstud.2017.12.031 
Batjargal, B. (2003). Social capital and entrepreneurial performance in Russia: A 
longitudinal study. Organization Studies, 24(4), 535. 
doi:10.1177/0170840603024004002 
Battilana, J. (2018). Cracking the organizational challenge of pursuing joint social and 
financial goals: Social enterprise as a laboratory to understand hybrid 
organizing. M@n@gement, 21(4), 1278-1305.  
Battilana, J., & Lee, M. (2014). Advancing research on hybrid organizing. The 
Academy of Management Annals, 8(1), 397-441. 
doi:10.1080/19416520.2014.893615 
Battilana, J., & Mair, J. (2014). The governance of social enterprises: Mission drift 
and accountability challenges in hybrid organizations. Research in 
Organizational Behavior, 34, 81-100. 
doi:http://dx.doi.org/10.1016/j.riob.2014.09.001 
Becker, J.-M., Rai, A., & Rigdon, E. (2013). Predictive validity and formative 
measurement in Structural Equation Modeling: Embracing practical 
relevance. Paper presented at the Thirty Fourth International Conference on 
Information Systems (ICIS), Milan. 
 
 223 
Beckett, R. C. (2016). Entrepreneurial bricolage: Developing recipes to support 
innovation. International Journal of Innovation Management, 20(7), 17. 
doi:https://doi.org/10.1142/S1363919616400107 
Bell, G. G., & Dyck, B. (2011). Conventional resource-based theory and its radical 
alternative: A less materialist-individualist approach to strategy. Journal of 
Business Ethics 99(1), 121-130. doi:10.1007/s10551-011-1159-4 
Bhatt, P., & Ahmad, A. J. (2017). Financial social innovation to engage the 
economically marginalized: Insights from an Indian case study. 
Entrepreneurship & Regional Development, 29(5-6), 391-413. 
doi:10.1080/08985626.2017.1287961 
Bhatt, P., & Altinay, L. (2013). How social capital is leveraged in social innovations 
under resource constraints? Management Decision, 51(9), 1772-1792. 
doi:https://doi.org/10.1108/MD-01-2013-0041 
Bicen, P., & Johnson, W. (2015). Radical innovation with limited resources in high-
turbulent markets: The role of lean innovation capability. Creativity and 
Innovation Management, 24(2), 278-299. 
doi:https://doi.org/10.1111/caim.12120 
Biggeri, M., Testi, E., & Bellucci, M. (2017). Enabling ecosystems for social 
enterprises and social innovation: A capability approach perspective. Journal 
of Human Development and Capabilities, 18(2), 299-306. 
doi:10.1080/19452829.2017.1306690 
Blair, J., & Conrad, F. G. (2011). Sample size for cognitive interview pretesting. 




Blanca, M. J., Arnau, J., L´opez-Montiel, D., Bono, R., & Bendayan, R. (2013). 
Skewness and kurtosis in real data samples. Methodology: European Journal 
of Research Methods for the Behavioral and Social Sciences, 9(2), 78-84. 
doi:10.1027/1614-2241/a000057 
Bloom, P. N., & Chatterji, A. K. (2009). Scaling social entrepreneurial impact. 
California Management Review, 51(3), 114-133.  
Bloom, P. N., & Smith, B. R. (2010). Identifying the drivers of social entrepreneurial 
impact: Theoretical development and an exploratory empirical test of 
SCALERS. Journal of Social Entrepreneurship, 1(1), 126-145. 
doi:10.1080/19420670903458042 
Blundel, R. K., & Lyon, F. (2015). Towards a ‘long view’: Historical perspectives on 
the scaling and replication of social ventures. Journal of Social 
Entrepreneurship, 6(1), 80-102. doi:10.1080/19420676.2014.954258 
Bocken, N., Fil, A., & Prabhu, J. C. (2016). Scaling up social businesses in developing 
markets. Journal of Cleaner Production, 139, 295-308. 
doi:10.1016/j.jclepro.2016.08.045 
Bojica, A. M., Istanbouli, A., & Fuentes-Fuentes, M. D. M. (2014). Bricolage and 
growth strategies: Effects on the performance of Palestinian women-led firms. 
Journal of Developmental Entrepreneurship, 19(4). 
doi:10.1142/S108494671450023X 
Bojicaa, A. M., Jiméneza, J. M. R., Navab, J. A. R., & Fuentes-Fuentesa, M. M. 
(2018). Bricolage and growth in social entrepreneurship organisations. 




Bornstein, D. (2003). How to change the world: Social entrepreneurs and the power 
of new ideas. Oxford; New York: Oxford University Press. 
Boschee, J. (1998). Merging mission and money: A board member's guide to social 
entrepreneurship.  
Bourdieu, P. (1986). The forms of capital (J. G. Richardson ed.). New York: 
Greenwood. 
Bourdieu, P. (1993). Sociology in question. London: Sage. 
Bourdieu, P., & Wacquant, L. J. D. (1992). An invitation to reflexive sociology. 
Chicago: University of Chicago Press. 
Bouri, A. (2015). The landscape for impact investing in South Asia: Understanding 
the current status, trends, opportunities, and challenges in Bangladesh, India, 




Bradley, S. W., Wiklund, J., & Shepherd, D. A. (2011). Swinging a double-edged 
sword: The effect of slack on entrepreneurial management and growth. Journal 
of Business Venturing, 26, 537–554. doi:10.1016/j.jbusvent.2010.03.002 
Brislin, R. W. (1970). Back-translation for cross-cultural research. Journal of Cross-
Cultural Psychology, 1(3), 185-216.  
Brush, C. G., & Vanderwerf, P. A. (1992). A comparison of methods and sources for 
obtaining estimates of new venture performance. Journal of Business 
Venturing, 7(2), 157-170. doi:https://doi.org/10.1016/0883-9026(92)90010-O 
 
 226 
Bulut, C., Eren, H., & Halac, D. S. (2013). Social Innovation and Psychometric 
Analysis. Procedia-Social and Behavioral Sciences 82, 122-130. 
doi:0.1016/j.sbspro.2013.06.235 
Burgers, H., Stuetzer, M., & Senyard, J. M. (2014). Antecedents, consequences, and 
the mediating role of bricolage in corporate entrepreneurship. Academy of 
Management Proceedings, 2014: 1, 134-173. 
doi:https://doi.org/10.5465/ambpp.2014.13473abstract 
Burt, R. S. (1992). Structural holes: The social structure of competition. Cambridge, 
MA: Harvard University Press. 
Busch, C. (2014). Substantiating social entrepreneurship research: Exploring the 
potential of integrating social capital and networks approaches. International 
Journal of Entrepreneurial Venturing, 6(1), 69-84.  
Busch, C. (2017). Five steps to scaling social impact.  Retrieved from 
http://eprints.lse.ac.uk/83467/ 
Cain, M. K., Zhang, Z., & Yuan, K.-H. (2017). Univariate and multivariate skewness 
and kurtosis for measuring nonnormality: Prevalence, influence and 
estimation. Behavior Research Methods, 49(5), 1716-1735. 
doi:10.3758/s13428-016-0814-1 
Cajaiba-Santana, G. (2014). Social innovation: Moving the field forward. A 
conceptual framework. Technological Forecasting & Social Change, 82, 42-
51. doi:https://doi.org/10.1016/j.techfore.2013.05.008 
Caroli, M. G., Fracassi, E., Maiolini, R., & Pulino, S. C. (2018). Exploring social 
innovation components and attributes: A taxonomy proposal. Journal of Social 
 
 227 
Entrepreneurship 9(2), 94–109. 
doi:https://doi.org/10.1080/19420676.2018.1448296 
Carolis, D. M. D., & Saparito, P. (2006). Social capital, cognition, and entrepreneurial 
opportunities: A theoretical framework. Entrepreneurship Theory and 
Practice, 30(1), 41-56. doi:10.1111/j.1540-6520.2006.00109.x 
Casson, M., & Giusta, M. D. (2007). Entrepreneurship and social Capital: Analysing 
the impact of social networks on entrepreneurial activity from a rational action 
perspective. International Small Business Journal, 25(3), 220-244. 
doi:https://doi.org/10.1177/0266242607076524 
Cavana, R. Y., Delahaye, B. L., & Sekaran, U. (2001). Applied business research: 
Qualitative and quantitative methods. Australia: John Wiley & Sons  
Centre for Social Innovation. (2008).   Retrieved from 
http://www.socialinnovation.ca/about/socialinnovation 
Chang, S.-J., Witteloostuijn, A. v., & Eden, L. (2010). From the editors: Common 
method variance in international business research. Journal of International 
Business Studies, 41(2), 178-184. doi: https://doi.org/10.1057/jibs.2009.88 
Chell, E. (2007). Social enterprise and entrepreneurship: Towards a convergent theory 
of the entrepreneurial process. International Small Business Journal 25(5), 5-
26. doi:10.1177/0266242607071779 
Chell, E., Nicolopoulou, K., & Karataş-Özkan, M. (2010). Social entrepreneurship and 
enterprise: International and innovation perspectives. Entrepreneurship and 




Chin, W. W. (1998). Commentary: Issues and opinion on Structural Equation 
Modeling. MIS Quarterly, 22(1), vii-xvi.  
Chin, W. W. (2010). How to write up and report pls analyses. In V. Esposito Vinzi, 
W. W. Chin, J. Henseler, & H. Wang (Eds.), Handbook of Partial Least 
Squares: Concepts, methods and applications (pp. 655-690). Berlin, 
Heidelberg: Springer  
Chmelik, E., Musteen, M., & Ahsan, M. (2015). Measures of performance in the 
context of international social ventures: An exploratory study. Journal of 
Social Entrepreneurship, 7(1), 74-100. doi:10.1080/19420676.2014.997781 
Christie, M. J., & Honig, B. (2006). Social entrepreneurship: New research findings. 
Journal of World Business 41(1), 1-5. doi:10.1016/j.jwb.2005.10.003 
Chung, L. H., & Gibbons, P. T. (1997). Corporate entrepreneurship: The roles of 
ideology and social capital. Group & Organization Management, 22(1), 10-
30. doi:https://doi.org/10.1177/1059601197221004 
Clough, D. R., Fang, T. P., Vissa, B., & Wu, A. (2019). Turning lead into gold: How 
do entrepreneurs mobilize resources to exploit opportunities? Academy of 
Management Annals, 13(1), 1-73. 
doi:https://doi.org/10.5465/annals.2016.0132 
Cohen, J. (1988). Statistical power analysis for the behavioral sciences (2nd ed.). New 
York, United Satates of America: Lawrence Erlbaum Associates, Inc. 
Collins, D. (2003). Pretesting survey instruments: An overview of cognitive methods. 
Quality of Life Research 12, 229-238.  
 
 229 
Committee for Scientific and Technological Policy (CSTP). (2011). Fostering 
Innovation to Address Social Challenges. Retrieved from Paris: 
https://www.oecd.org/sti/inno/47861327.pdf 
Conway, J. M., & Lance, C. E. (2010). What reviewers should expect from authors 
regarding common method bias in organizational research. Journal of Business 
and Psychology, 25, 325–334. doi:10.1007/s10869-010-9181-6 
Covin, J. G., & Miles, M. P. (2007). Strategic use of corporate venturing. 
Entrepreneurship Theory and Practice, 31(2), 183-207. 
doi:https://doi.org/10.1287/orsc.1100.0620 
Curran, P. J., West, S. G., & Finch, J. F. (1996). The robustness of test statistics to 
nonnormality and specification error in confirmatory factor analysis. 
Psychological Methods, 1(1), 16-29.  
Dacin, M. T., Dacin, P. A., & Tracey, P. (2011). Social entrepreneurship: A critique 
and future directions. Organization Science, 22(5), 1203-1213. 
doi:https://doi.org/10.1287/orsc.1100.0620 
Dacin, P. A., Dacin, M. T., & Matear, M. (2010). Social entrepreneurship: why we 
don't need a new theory and how we move forward from here. Academy of 
Management Journal, 24(3), 37-57. doi:https://doi.org/10.5465/amp.24.3.37 
Dai, W. D., Mao, Z. E., Zhao, X. R., & Mattila, A. S. (2015). How does social capital 
influence the hospitality firm’s financial performance? The moderating role of 
entrepreneurial activities. International Journal of Hospitality Management 
51, 42-55. doi:10.1016/j.ijhm.2015.08.011 
 
 230 
Damanpour, F. (1991). Organizational innovation: A meta-analysis of effects of 
determinants and moderators. Academy of Management Journal, 34(3), 555-
590. doi:https://doi.org/10.5465/256406 
Datta, B. P., & Gailey, R. (2012). Empowering women through social 
entrepreneurship: Case of a women’s cooperative in India. Entrepreneurship 
Theory and Practice, 36(3), 569-587. doi:https://doi.org/10.1111/j.1540-
6520.2012.00505.x 
Davidsson, P., Baker, T., & Senyard, J. M. (2017). A measure of entrepreneurial 
bricolage behavior International Journal of Entrepreneurial Behavior & 
Research, 23(1), 114 - 135. doi:10.1108/IJEBR-11-2015-0256 
Davidsson, P., & Honig, B. (2003). The role of social and human capital among 
nascent entrepreneurs. Journal of Business Venturing 18(3), 301-331. 
doi:10.1016/S0883-9026(02)00097-6 
Davies, A., & Julie Simon. (2013). How to grow social innovation: A review and 
critique of scaling and diffusion for understanding the growth of social 
innovation. Paper presented at the 5th International Social Innovation Research 
Conference, Oxford.  
Davis, L. L. (1992). Instrument review: Getting the most from your panel of experts. 
Applied Nursing Research, 5, 194–197.  
Dawson, P., Scott, J. M., Thompson, J. L., & Preece, D. (2011). The dynamics of 
innovation and social capital in social enterprises: A relational sense-making 
perspective. Paper presented at the Social innovation and entrepreneurship 
conference: extending theory, integrating practice, Massey University. 
 
 231 
Day, S. W., & Jean-Denis, H. (2016). Resource Based View of social 
entrepreneurship: Putting the pieces together. Journal of Strategic Innovation 
and Sustainability, 11(2), 59-69. doi:https://doi.org/10.33423/jsis.v11i2.820 
Dearlove, D. (2004). Interview: Jeff Skoll. Business Strategy Review, 15(2), 51-53. 
doi: https://doi.org/10.1111/j.0955-6419.2004.00314.x 
Dees, J. G. (1998). Enterprising nonprofits: What do you do when traditional sources 
of funding fall short? Harvard Business Review, 55-67.  
Dees, J. G. (2001). The meaning of social entrepreneurship.   Retrieved from 
www.caseatduke.org/documents/dees_sedef.pdf 
Dees, J. G. (2007). Taking social entrepreneurship seriously: Uncertainty, innovation, 
and social problem solving. Society, 44(3), 24-31. 
doi:https://doi.org/10.1007/BF02819936 
Dees, J. G. (2008). Developing the field of social entrepreneurship. Retrieved from 
Duke University: https://community-wealth.org/sites/clone.community-
wealth.org/files/downloads/paper-case.pdf 
Dees, J. G., & Anderson, B. B. (2006). Framing a theory of social entrepreneurship: 
Building on two schools of practice and thought. Research on social 
entrepreneurship: Understanding and contributing to an emerging field, 1(3), 
39-66.  
Dees, J. G., Anderson, B. B., & Wei-skillern, J. (2004). Scaling social impact 
strategies for spreading social innovations. Stanford Social Innovation Review, 
1(4), 24-33.  
 
 232 
Defourny, J., & Nyssens, M. (2008). Social enterprise in Europe: Recent trends and 
developments. Social Enterprise Journal, 4(3), 202-228. 
doi:10.1108/17508610810922703 
Defourny, J., & Nyssens, M. (2010). Conceptions of social enterprise and social 
entrepreneurship in Europe and the United States: Convergences and 
divergences. Journal of social entrepreneurship, 1(1), 32-53. 
doi:https://doi.org/10.1080/19420670903442053 
Dempster, A. P., Laird, N. M., & Rubin, D. B. (1977). Maximum likelihood from 
incomplete data via the em algorithm. Journal of the Royal Statistical Society, 
39(1), 1-38.  
Desa, G. (2007). Social entrepreneurship: Snapshots of a research field in emergence. 
Paper presented at the International Social Entrepreneurship Research 
Conference (ISERC), Copenhagen.  
Desa, G. (2012). Resource mobilization in international social entrepreneurship: 
Bricolage as a mechanism of institutional transformation. Entrepreneurship 
Theory and Practice, 36(4), 727-751. doi:https://doi.org/10.1111/j.1540-
6520.2010.00430.x 
Desa, G., & Basu, S. (2013). Optimization or bricolage? Overcoming resource 
constraints in global social entrepreneurship. Strategic Entrepreneurship 
Journal, 7(1), 26-49. doi:10.1002/sej.1150 
Desa, G., & Koch, J. L. (2014). Scaling social impact: Building sustainable social 
ventures at the base-of-the-pyramid. Journal of Social Entrepreneurship, 5(2), 
146-174. doi:DOI: 10.1080/19420676.2013.871325 
 
 233 
Diamantopoulos, A., & Siguaw, J. A. (2006). Formative versus reflective indicators 
in organizational measure development: A comparison and empirical 
illustration. British Journal of Management, 17(4), 263-282. 
doi:10.1111/j.1467-8551.2006.00500.x 
Diomande, M. (1990). Business creation with minimal resources: Some lessons from 
African experience. Journal of Business Venturing, 5, 191-200.  
Dionisio, M. (2019). The evolution of social entrepreneurship research: A bibliometric 
analysis. Social Enterprise Journal, 15(1), 22-45. 
doi:https://doi.org/10.1108/SEJ-05-2018-0042 
Doherty, B., Haugh, H., & Lyon, F. (2014). Social enterprises as hybrid organizations: 
A review and research agenda. International Journal of Management Reviews, 
16(4), 417-436. doi:10.1111/ijmr.12028 
Domenico, M. D., Tracey, P., & Haugh, H. (2010). Social bricolage: Theorizing social 
value creation in social enterprises. Entrepreneurship Theory and Practice, 
34(4), 681-703. doi:10.1111/j.1540-6520.2010.00370.x 
Dong, Y., & Peng, C.-Y. J. (2013). Principled missing data methods for researchers. 
SpringerPlus, 2, 222.  
Dorado, S. (2006). Social entrepreneurial ventures: Different values so different 
process of creation, No? Journal of Developmental Entrepreneurship, 11(4), 
1-24. doi:https://doi.org/10.1142/S1084946706000453 
Drayton, W. B. (2002). The citizen sector: Becoming as entrepreneurial and 
competitive as business. California Management Review, 44, 120-129. 
doi:https://doi.org/10.2307/41166136 
Drayton, W. B. (2005). Where the real power lies. Alliance, 10, 29-30. 
 
 234 
DTI. (2002). Social enterprise: A strategy for success.  Retrieved 23 December 2017, 
from Department of Trade and Industry 
www.cabinetoffice.gov.uk/third_sector/social_enterprise/action_plan.aspx 
Dubey, R., Sonwaney, V., Aital, P., Venkatesh, V. G., & Ali, S. S. (2015). Antecedents 
of innovation and contextual relationship. International Journal of Business 
Innovation and Research, 9(1), 1-14. 
doi:https://doi.org/10.1504/IJBIR.2015.065950 
Dubos, R. (2017). Social capital: Theory and research N. Lin, K. Cook, & R. S. Burt 
(Eds.), (pp. 333). doi:https://doi.org/10.4324/9781315129457 
Dudovskiy, J. (2018). The ultimate guide to writing a dissertation in business studies: 
A step-by-step assistance  Retrieved from http://research-
methodology.net/about-us/ebook/  
Dufays, F., & Huybrechts, B. (2014). Connecting the dots for social value: A review 
on social networks and social entrepreneurship. Journal of Social 
Entrepreneurship, 5(2), 214-237. doi:10.1080/19420676.2014.918052 
Duymedjian, R., & Rüling, C.-C. (2010). Towards a foundation of bricolage in 
organization and management theory. Organization Studies, 31(2), 133-151. 
doi:10.1177/0170840609347051 
Dyck, B., & Silvestre, B. S. (2018). Enhancing socio-ecological value creation through 
sustainable innovation 2.0: Moving away from maximizing financial value 
capture. Journal of Cleaner Production 171 1593-1604.  
Ebrahim, A., & Rangan, V. K. (2014). What impact? A framework for measuring the 




Economic Adviser’s Wing. (2019). Pakistan economic survey 2018-2019. Islamabad: 
Government of Pakistan. 
Edwards, J. R., & Bagozzi, R. P. (2000). On the nature and direction of relationships 
between constructs and measures. Psychological Methods, 5(2), 155-174. 
doi:http://dx.doi.org/10.1037/1082-989X.5.2.155 
Emerson, J., & Twersky, F. (1996). New social entrepreneurs: The success, challenge 
and lessons of non-profit enterprise creation. Retrieved from San Francisco, 
CA: https://community-wealth.org/content/new-social-entrepreneurs-success-
lessons-and-challenge-non-profit-enterprise-creation 
Engstrom, C. (2016). The bottom line and the bottom of the pyramid.  Retrieved May 
1, 2019, from Asian Development Bank https://blogs.adb.org/blog/bottom-
line-and-bottom-pyramid 
Ernst, H., Kahle, H. N., Dubiel, A., Prabhu, J., & Subramaniam, M. (2015). The 
antecedents and consequences of affordable value innovations for emerging 
markets. Journal of Product Innovation Management, 32(1), 65-79. 
doi:10.1111/jpim.12171 
Evers, A. (2001). The significance of social capital in the multiple goal and resource 
structure of social enterprises The emergence of social enterprise (Vol. 16, pp. 
296-311): ROUTLEDGE in association with GSE Research. 
Faccin, G., Genari, D., & Macke, J. (2017). Interorganisational social capital and 
innovation: A multiple case study in wine producers networks in Serra RAI 




Faul, F., Erdfelder, E., Lang, A.-G., & Buchner, A. (2007). G*Power 3: A flexible 
statistical power analysis program for the social, behavioral, and biomedical 
sciences. Behavior Research Methods, 39(2), 175-191.  
Faul, F., lder, E. E., Buchner, A., & Lang, A.-G. (2009). Statistical power analyses 
using G*Power 3.1: Tests for correlation and regression analyses. Behavior 
Research Methods, 41(4), 1149-1160. doi:10.3758/BRM.41.4.1149 
Ferber, R., & Verdoorn, P. J. (1962). Research methods in economics and business. 
New York: The Macmillan Company. 
Field, A. (2013). Discovering statistics using IBM SPSS statistics: Sage Publications. 
Fisher, G. (2012). Effectuation, causation, and bricolage: A behavioral comparison of 
emerging theories in entrepreneurship research. Entrepreneurship Theory and 
Practice, 36(5), 1019-1051. doi:10.1111/j.1540-6520.2012.00537.x 
Florin, J., Lubatkin, M., & Schulze, W. (2003). A social capital model of high-growth 
ventures. The Academy of Management Journal, 46(3), 374-384.  
Franz, H.-W., Hochgerner, J., & Howaldt, J. r. (2012). Challenge social innovation. 
Berlin: Springer-Verlag. 
Friedman, V. J., & Desivilya, H. (2010). Integrating social entrepreneurship and 
conflict engagement for regional development in divided societies. 
Entrepreneurship & Regional Development, 22(6), 495-514. 
doi:10.1080/08985626.2010.488400 
Fuglsang, L., & Flemming, S. (2011). The balance between bricolage and innovation: 
Management dilemmas in sustainable public innovation. The Service 




Fukuyama, F. (1995). Trust: The social virtues and the creation of prosperity. 
Hamilton: Hamish. 
Gabbay, S. M., & Zuckerman, E. W. (1998). Social capital and opportunity in 
corporate R&D: The contingent effect of contact density on mobility 
expectations. Social Science Research 27(2), 189-217. 
doi:https://doi.org/10.1006/ssre.1998.0620 
Gabriel, M. (2014). Making it big: Strategies for scaling social innovations. Retrieved 
from https://www.nesta.org.uk/report/making-it-big-strategies-for-scaling-
social-innovations/ 
Garud, R., & Karnøe, P. (2003). Bricolage versus breakthrough: Distributed and 
embedded agency in technology entrepreneurship. Research Policy, 32(2), 
277-300. doi:https://doi.org/10.1016/S0048-7333(02)00100-2 
Gerba, Y. T., & Viswanadham, P. (2016). Performance measurement of small scale 
enterprises: Review of theoretical and empirical literature. International 
Journal of Applied Research 2(3), 531-535.  
Ghoshal, S. (2005). Bad management theories are destroying good management 
practices. Academy of Management Learning & Education, 4(1), 75-91. 
doi:https://doi.org/10.5465/amle.2005.16132558 
Gibbert, M., Hoegl, M., & Valikangas, L. (2014). Introduction to the special issue: 
Financial resource constraints and innovation. Journal of Production 
Innovation Management 31(2), 197-201. doi:10.1111/jpim.12089 
Gibbert, M., Hoegl, M., & Välikangas, L. (2007). In praise of resource constraints. 
MIT Sloan Management Review, 48(3), 14-18.  
 
 238 
Gibbert, M., & Scranton, P. (2009). Constraints as sources of radical innovation? 
Insights from jet propulsion development. Management & Organizational 
History, 4(4), 385-399. doi:10.1177/1744935909341781 
Gibbert, M., & Valikangas, L. (2004). Constraints and innovation: Introduction to the 
special issue. Long Range Planning, 37(6), 495-504. 
doi:https://doi.org/10.1016/j.lrp.2004.09.004 
Giddens, A. (1984). The constitution of society: Outline of the structuration theory. 
Berkeley and Los Angeles: University of California Press. 
Goldenberg, J., Lehmann, D. R., & Mazursky, D. (2001). The idea itself and the 
circumstances of its emergence as predictors of new product success. 
Management Science, 47(1), 69-84. 
doi:http://dx.doi.org/10.1287/mnsc.47.1.69.10670 
Gorodnichenko, Y., & Roland, G. (2012). Understanding the individualism-
collectivism cleavage and its effects: Lessons from cultural psychology. In M. 
Aoki, T. Kuran, & G. Roland (Eds.), Institutions and comparative economic 
development: International economic association series. London: Palgrave 
Macmillan. 
Goyal, S., Sergi, B. S., & Jaiswal, M. (2015). How to design and implement social 
business models for Base-of-the-Pyramid (BoP) markets? The Europeon 
Journal of Development Research 27(5), 850-867. doi:10.1057/ejdr.2014.71 
Goyal, S., Sergi, B. S., & Kapoor, A. (2017). Emerging role of for-profit social 
enterprises at the base of the pyramid: The case of Selco. Journal of 
Management Development, 36(1), 97-108. doi:10.1108/JMD-05-2015-0070 
 
 239 
Granados, M. L., & Rivera, A. M. (2017). Assessing the value dimensions of social 
enterprise networks. International Journal of Entrepreneurial Behavior & 
Research, 23(6), 734-754. doi:https://doi.org/10.1108/IJEBR-09-2016-0313 
Grassl, W. (2012). Business models of social enterprise: A design approach to 
hybridity. ACRN Journal of Entrepreneurship Perspectives, 1(1), 37-60.  
Gravetter, F. J., & Wallnau, L. B. (2000). Statistics for the behavioural sciences (5th 
ed.). Belmont, CA: Wadsworth/Thomson Learning. 
Grebel, T., Pyka, A., & Hanusch, H. (2003). An evolutionary approach to the theory 
of entrepreneurship. Industry and Innovation, 10(4), 493-514. 
doi:https://doi.org/10.1080/1366271032000163702 
Griffin, E., Darko, E., Chater, R., & Mburu, S. (2014). A case study of health and 
agriculture social enterprises in Kenya. Retrieved from Nairobi: 
https://www.odi.org/publications/8305-case-study-health-and-agriculture-
social-enterprises-kenya 
Griffiths, M. D., Gundry, L. K., & Kickul, J. R. (2013). The socio-political, economic, 
and cultural determinants of social entrepreneurship activity: An empirical 
examination. Journal of Small Business and Enterprise Development, 20(2), 
341-357. doi:10.1108/14626001311326761 
Grimm, P. (2010a). Pretesting a questionnaire Wiley International Encyclopedia of 
Marketing. 




Gudergan, S. P., Ringle, C. M., Wende, S., & Will, A. (2008). Confirmatory tetrad 
analysis in PLS path modeling. Journal of Business Research 61, 1238–1249. 
doi:10.1016/j.jbusres.2008.01.012 
Guesalaga, R., & Marshall, P. (2008). Purchasing power at the bottom of the pyramid: 
Differences across geographic regions and income tiers. Journal of Consumer 
Marketing, 25(7), 413-418. doi:https://doi.org/10.1108/07363760810915626 
Gundry, L. K., Kickul, J. R., Griffiths, M. D., & Bacq, S. C. (2011a). Creating social 
change out of nothing: The role of entrepreneurial bricolage in social 
entrepreneurs' catalytic innovations. In G. T. Lumpkin & J. A. Katz (Eds.), 
Social and sustainable entrepreneurship (advances in entrepreneurship, firm 
emergence and growth (Vol. 13, pp. 1-24): Emerald Group Publishing 
Limited. 
Gundry, L. K., Kickul, J. R., Griffiths, M. D., & Bacq, S. C. (2011b). Entrepreneurial 
bricolage and innovation ecology: Precursors to social innovation? Frontiers 
of Entrepreneurship Research, 31(19), 659-673.  
Guo, H., Su, Z., & Ahlstrom, D. (2015). Business model innovation: The effects of 
exploratory orientation, opportunity recognition, and entrepreneurial bricolage 
in an emerging economy. Asia Pacific Journal of Management, 33(2), 533-
549. doi:https://doi.org/10.1007/s10490-015-9428-x 
Gupta, S., Beninger, S., & Ganesh, J. (2015). A hybrid approach to innovation by 




Gurca, A., & Ravishankar, M. N. (2016). A bricolage perspective on technological 
innovation in emerging markets. IEEE Transactions on Engineering 
Management, 63(1), 53-66.  
Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data 
analysis (7th ed.). Upper Saddle River, NJ: Pearson Prentice Hall. 
Hair, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2017). A primer on partial least 
squares structural equation modelling (PLS-SEM) (2nd ed.). Thousand Oaks, 
CA: SAGE Publications. 
Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. 
Journal of Marketing Theory and Practice, 19(2), 139–151. doi: 
10.2753/MTP1069-6679190202 
Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 
to report the results of PLS-SEM. European Business Review, 31(1), 2-24. 
doi:doi.org/10.1108/EBR-11-2018-0203 
Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 
squares structural equation modeling (PLS-SEM): An emerging tool in 
business research. European Business Review, 26(2), 106-121. 
doi:10.1108/EBR-10-2013-0128 
Hair, J. F., Sarstedt, M., & Ringle, C. M. (2019). Rethinking some of the rethinking 
of partial least squares. European Journal of Marketing, 53(4), 566-584. 
doi:https://doi.org/10.1108/EJM-10-2018-0665 
Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the 
use of partial least squares structural equation modeling in marketing research. 
 
 242 
Journal of the Academy of Marketing Science, 40(3), 414–433. 
doi:10.1007/s11747-011-0261-6 
Hall, H., Millo, Y., & Barman, E. (2015). Who and what really counts? Stakeholder 
prioritization and accounting for social value. Journal of Management Studies, 
52(7), 907-934. doi:https://doi.org/10.1111/joms.12146 
Halme, M., Lindeman, S., & Linna, P. (2012). Innovation for inclusive business: 
Intrapreneurial bricolage in multinational corporations. Journal of 
Management Studies, 49(4), 743-784. doi:10.1111/j.1467-6486.2012.01045.x 
Hamel, G. (2009). Moon shots for management. Harvard Business Review(February), 
91-98.  
Hammack, D. C. (2001). Introduction: Growth, transformation, and quiet revolution 
in the nonprofit sector over two centuries. Nonprofit and Voluntary Sector 
Quarterly, 30(2), 157-173. 
doi:https://doi.org/10.1177%2F0899764001302001 
Hammond, A. L., Kramer, W. J., Katz, R. S., Tran, J. T., & Walker, C. (2007). The 
Next 4 Billion. Retrieved from Washington DC: 
http://documents.worldbank.org/curated/en/779321468175731439/The-next-
4-billion-market-size-and-business-strategy-at-the-base-of-the-pyramid 
Hargadon, A. (2003). How breakthroughs happen: The surprising truth about how 
companies innovate. Harvard: Harvard Business Press. 
Hartmann, D., & Arata, A. (2011). Measuring social capital and innovation in poor 
agricultural communities: The case of Cháparra, Peru. FZID discussion 
papers, No. 30-2011.  
 
 243 
Hasan, S. (2005). Social capital and social entrepreneurship in Asia: Analysing the 
links. Asia Pacific Journal of Public Administration, 27(1), 1-17. 
doi:10.1080/23276665.2005.10779296 
Haski-Leventhal, D., & Mehra, A. (2016). Impact measurement in social enterprises: 
Australia and India. Social Enterprise Journal, 2(1), 78-103. 
doi:https://doi.org/10.1108/SEJ-05-2015-0012 
Hau, Y. S., & Kang, M. (2016). Extending lead user theory to users’ innovation-related 
knowledgesharing in the online user community: The mediating roles of social 
capital and perceived behavioral control. International Journal of Information 
Management, 36, 520-530. 
doi:http://dx.doi.org/10.1016/j.ijinfomgt.2016.02.008 
Hau, Y. S., Kim, B., Lee, H., & Kim, Y.-G. (2013). The effects of individual 
motivations and social capital on employees’ tacit and explicit knowledge 
sharing intentions. International Journal of Information Management  33, 
356– 366. doi:10.1016/j.ijinfomgt.2012.10.009 
Haugh, H. (2012). The importance of theory in social enterprise research. Social 
Enterprise Journal, 8(1), 7-15. doi:10.1108/17508611211226557 
Hayes, A. F. (2009). Beyond Baron and Kenny: Statistical mediation analysis in the 
new millennium. Communication Monographs, 76(4), 408-420. 
doi:10.1080/03637750903310360 
Hechavarría, D. M., & Welter, C. (2015). Opportunity types, social entrepreneurship 
and innovation: Evidence from the panel study of entrepreneurial dynamics. 
International Journal of Entrepreneurship and Innovation Management, 
16(4), 1-15. doi:10.5367/ijei.2015.0196 
 
 244 
Heiscala, R. (2007). Social innovations: Structural and power perspectives. In T. J. 
Hamalainen & R. Heiskala (Eds.), Social innovations, institutional change and 
economic performance (pp. 52-79). Cheltenham: Edward Elgar. 
Henseler, J. (2017). Partial least squares path modeling. In P. Leeflang, J. Wieringa, 
T. Bijmolt, & K. Pauwels (Eds.), Advanced methods for modeling markets. 
International series in quantitative marketing. Cham: Springer. 
Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). The use of partial least squares 
path modeling in international marketing. In R. R. Sinkovics & P. N. Ghauri 
(Eds.), New Challenges to International Marketing: Advances in International 
Marketing (Vol. 20, pp. 277-319): Emerald Group Publishing Limited. 
Hoang, H., & Antoncic, B. (2003). Network-based research in entrepreneurship: A 
critical review. Journal of Business Venturing 18(2), 165-187. 
doi:10.1016/S0883-9026(02)00081-2 
Hoegl, M., Gibbert, M., & Mazursky, D. (2008). Financial constraints in innovation 
projects: When is less more? Research Policy 37(8), 1382–1391. 
doi:10.1016/j.respol.2008.04.018 
Hofstede, G. (2017). What about Pakistan?  Retrieved May 8, 2019 
https://www.hofstede-insights.com/country/pakistan/ 
Holt, D., & Littlewood, D. (2016). Waste livelihoods amongst the poor – Through the 
lens of bricolage. Business Strategy and the Environment, 26(2), 253-264. doi: 
https://doi.org/10.1002/bse.1914 
Hoogendoorn, B., & Thurik, R. (2010). What do we know about social 
entrepreneurship: An analysis of empirical research (ERS-2009-044-ORG). 
Retrieved from https://ssrn.com/abstract=1462018 
 
 245 
Hoogendoorn, B., Zwan, P. v. d., & Thurik, R. (2017). Sustainable entrepreneurship: 
The role of perceived barriers and risk. Journal of Business Ethics, 1-22. 
doi:https://doi.org/10.1007/s10551-017-3646-8 
Hossain, S., Saleh, M. A., & Drennan, J. (2017). A critical appraisal of the social 
entrepreneurship paradigm in an international setting: A proposed conceptual 
framework. International Entrepreneurship and Management Journal, 13(2), 
347–368. doi:10.1007/s11365-016-0400-0 
Houtbeckers, E. (2011). Bricolage in the everyday life of Hub Helsinki. Paper 
presented at the Avauksia yhteiskunnallisen yritystoiminnan tutkimukseen: 
FinSERN.  
Hult, G. T. M., Snow, C. C., & Kandemir, D. (2003 ). The role of entrepreneurship in 
building cultural competitiveness in different organizational types. Journal of 
Management 29(3), 401–426. doi:https://doi.org/10.1016/S0149-
2063_03_00017-5 
Hunt, S. D., Sparkman, R. D., & Wilcox, J. B. (1982). The pretest in survey research: 
Issues and preliminary findings. Journal of Marketing Research, 19(2), 269-
273. doi:http://dx.doi.org/10.2307/3151627 
Hurst, A. (2016). The purpose economy: How your desire for impact, personal growth 
and community is changing the world. Stanford: Elevate Publishing. 
Hutchinson, T., & Patel, S. (2014). Opportunity pakistan report commission on social 




Iakovleva, T. (2005). Entrepreneurial orientation of Russian SME. In G. T. Vinig & 
R. C. W. V. D. Voort (Eds.), The emergence of entrepreneurial economics (pp. 
83-97): Emerald Publishing  
Imran, M. (2017, May 14, 2019). 40% of food wasted globally is in Pakistan. The 
News. Retrieved from https://www.thenews.com.pk/print/211060-40-of-food-
wasted-globally-is-in-Pakistan 
Innobasque. (2013). RESINDEX: Regional Social Innovation Index. A regional index 
to measure social innovation.  Retrieved May 30, 2019 
http://www.innobasque.com/home.aspx?tabid=1163 
Janssen, F., Fayolle, A., & Wuilaume, A. (2018). Researching bricolage in social 
entrepreneurship. Entrepreneurship & Regional Development, 30(3-4), 450-
470. doi:10.1080/08985626.2017.1413769 
Jaouen, A., & Nakara, W. A. (2015). ‘Bricolage’in the implementation and the use of 
IS by micro-firms: An empirical study New Contributions in Information 
Systems and Technologies (pp. 449-458): Springer. 
Jarvis, C. B., MacKenzie, S. B., & Podsakoff, P. M. (2003). A critical review of 
construct indicators and measurement model misspecification in marketing 
and consumer research. Journal of Consumer Research, 30(2), 199-218. 
doi:128.103.149.52 
Jay, J. (2013). Navigating paradox as a mechanism of change and innovation in hybrid 




Jenner, P. (2016). Social enterprise sustainability revisited: An international 
perspective. Social Enterprise Journal, 12(1), 42-60. 
doi:https://doi.org/10.1108/SEJ-12-2014-0042 
Jiao, H. (2011). A conceptual model for social entrepreneurship directed toward social 
impact on society. Social Enterprise Journal, 7(2), 130-149. 
doi:10.1108/17508611111156600 
Johnson, S. (2003). Literature review on social entrepreneurship. Canadian Centre for 
Social Entrepreneurship, 16, (16).  
Jokela, P., & Elo, M. (2015). Developing innovative business models in social 
ventures. Journal of Entrepreneurship Management and Innovation (JEMI), 
11(1), 103-118.  
Kaplinsky, R., Chataway, J., Clark, N., Hanlin, R., Kale, D., Muraguri, L., . . . Wamae, 
W. (2009). Below the radar: What does innovation in emerging economies 
have to offer other low-income economies? International Journal of 
Technology Management and Sustainable Development, 8(3), 177-197. 
doi:10.1386/ijtm8.3.177/1 
Karahanna, E., & Preston, D. S. (2013). The effect of social capital of the relationship 
between the CIO and top management team on firm performance. Journal of 
Management Information Systems, 30(1), 15–55. doi:10.2753/MIS0742-
1222300101 
Katila, R., & Ahuja, G. (2002). Something old, something new: A longitudinal study 
of search behavior and new product introduction. Academy of Management 
Journal, 45(6), 1183-1194. doi:https://doi.org/10.5465/3069433 
 
 248 
Katila, R., & Shane, S. (2005). When does lack of resources make new firms 
innovative? Academy of Management Journal, 48(5), 814-829. 
doi:https://doi.org/10.5465/amj.2005.18803924 
Keitsch, M., Sigurjonsson, J., & Nilsen, B. F. (2013). Sustainable design and social 
entrepreneurship-A common path toward social innovation? Journal of US-
China Public Administration, 10(6), 618-629.  
Keuppa, M. M., & Gassmann, O. (2013). Resource constraints as triggers of radical 
innovation: Longitudinal evidence from the manufacturing sector. Research 
Policy, 42(8), 1457-1468.  
Khaishgi, A. E. (2017, September 25 ). Fighting Pakistan’s food waste, one lunch box 
at a time. Arab News. Retrieved from 
http://www.arabnews.com/node/1166901/world 
Kickul, J., Griffiths, M., Bacq, S., & Garud, N. (2018). Catalyzing social innovation: 
is entrepreneurial bricolage always good? Entrepreneurship & Regional 
Development, 30(3-4), 407-420. doi:10.1080/08985626.2017.1413771 
Kickul, J., Gundry, L., & Griffiths, M. (2009). Innovating for social impact: Is 
bricolage the catalyst for social change. In A. Fayolle & H. Matalay (Eds.), 
Handbook on Social Entrepreneurship: EdwardElgar Publishing. 
Klerk, S. D. (2015). The creative industries: An entrepreneurial bricolage perspective. 
Management Decision, 53(4), 828-842. doi:https://doi.org/10.1108/MD-03-
2014-0169 
Kline, C., Shah, N., & Rubright, H. (2014). Applying the positive theory of social 
entrepreneurship to understand food entrepreneurs and their operations. 
 
 249 
Tourism Planning & Development, 11(3), 330-342. 
doi:10.1080/21568316.2014.890126 
Kline, R. B. (2016). Principles and practice of Structural Equation Modeling (Fourth 
Ed.). New York: The Guildford Press. 
Koka, B. R., & Prescott, J. E. (2002). Strategic alliances as social capital: A 
multidimensional view. Strategic Management Journal, 23(9), 795-816. 
doi:https://doi.org/10.1002/smj.252 
Kuratko, D. F., McMullen, J. S., Hornsby, J. S., & Jackson, C. (2017). Is your 
organization conducive to the continuous creation of social value? Toward a 
social corporate entrepreneurship scale. Business Horizons 60(3), 271-283. 
doi:10.1016/j.bushor.2016.12.003 
Kwong, C., Tasavori, M., & Cheung, C. W.-m. (2017). Bricolage, collaboration and 
mission drift in social enterprises,. Entrepreneurship & Regional 
Development, 29(7-8), 609-638. doi:10.1080/08985626.2017.1328904 
Landry, R., Amara, N., & Lamari, M. (2000). Does social capital determine 
innovation? To what extent? Paper presented at the 4th International 
Conference on Technology Policy and Innovation, Curitiba, Brazil.  
Lappe, F. M., & Bois, P. M. D. (1997). Building social capital without looking 
backward. National Civic Review 86(2), 119-128. 
doi:https://doi.org/10.1002/ncr.4100860205 
Leadbeater, C. (1997). The rise of the social entrepreneur. London: DEMOS. 
Leadbeater, C. (2007). Social enterprise and social innovation: Strategies for the next 
ten years. London: Cabinet Office, Office of the Third Sector. 
 
 250 
Leana, C. R., & Pil, F. K. (2006). Social capital and organizational performance: 
Evidence from urban public schools. Organization Science 17(3), 353-366. 
doi:10.1287/orsc.1060.0191 
Lechner, C., Dowling, M., & Welpe, I. (2006). Firm networks and firm development: 
The role of the relational mix. Journal of Business Venturing, 21(4), 514-540.  
Levene, H. (1960). In contributions to probability and statistics: Essays in honor of 
Harold Hotelling (I. Olkin, et al. ed.): Stanford University Press. 
Levillain, K., Agogué, M., & Berthet, E. (2014). Framing a generative common 
purpose: A critical skill for social entrepreneurs to achieve social innovations. 
Post-Print hal-01077466, HAL.  
Liang, C.-T., Peng, L.-P., Yao, S.-N., & Liang, C. (2015). Developing a social 
enterprise performance scale and examining the relationship between 
entrepreneurs’ personality traits and their perceived enterprise performance. 
Journal of Entrepreneurship Management and Innovation (JEMI), 11(3), 89-
116.  
Light, P. C. (2005). Searching for social entrepreneurs: Who they might be, where 
they might be found, what they do. Paper presented at the Annual meetings of 
the Association for Research on Nonprofit and Voluntary Associations.  
Lin, N. (1999). Social networks and status attainment. Annual Review of Sociology, 
25, 467-487. doi:https://doi.org/10.1146/annurev.soc.25.1.467 
Lin, N. (2001). Social capital: A theory of social structure and action. New York, NY: 
Cambridge University Press. 
 
 251 
Linaa, P. (2013). Bricolage as a means of innovating in a resource-scarce environment: 
A study of innovator-entrepreneurs at the BOP. Journal of Developmental 
Entrepreneurship, 18(3), 1-23. doi:10.1142/S1084946713500155 
Littlewood, D., & Holt, D. (2018a). How social enterprises can contribute to the 
sustainable development goals (SDGs) – A conceptual framework. In P. Jones 
(Ed.), Entrepreneurship and the sustainable development goals 
(Contemporary issues in entrepreneurship research) (Vol. 8, pp. 33-46): 
Emerald Publishing Limited. 
Littlewood, D., & Holt, D. (2018b). Social entrepreneurship in South Africa: 
Exploring the influence of environment. Business and Society, 57(3), 525-561. 
doi:https://doi.org/10.1177/0007650315613293 
Littlewood, D., & Khan, Z. (2018). Insights from a systematic review of literature on 
social enterprise and networks: Where, how and what next? Social Enterprise 
Journal, 14(4), 390-409. doi:https://doi.org/10.1108/SEJ-11-2018-068 
London, T., & Hart, S. L. (2004). Reinventing strategies for emerging markets: 
Beyond the transnational model. Journal of International Business Studies 35, 
350-370.  
Lundvall, B.-Å. (1992). National systems of innovation: Toward a theory of 
innovation and interactive learning. Pinter, London. 
Lynn, M. R. (1986). Determination and quantification of content validity. Nursing 
Research, 35(6), 382-385.  
Lyon, F., & Fernandez, H. (2012). Scaling up social enterprise: Strategies taken from 




MacCallum, R. C., & Browne, M. W. (1993). The use of causal indicators in 
covariance structure models: Some practical issues. Psychological Bulletin, 
114(3), 533-541. doi:http://dx.doi.org/10.1037/0033-2909.114.3.533 
Mackenzie, S. B. (2001). Opportunities for Improving Consumer Research through 
Latent Variable Structural Equation Modeling. Journal of Consumer Research, 
28(1), 159-166.  
MacKenzie, S. B., Podsakoff, P. M., & Jarvis, C. B. (2005). The problem of 
measurement model misspecification in behavioral and organizational 
research and some recommended solutions. Journal of Applied Psychology  
90(4), 710-730. doi:10.1037/0021-9010.90.4.710 
Maclean, M., Harvey, C., & Gordon, J. (2012). Social innovation, social 
entrepreneurship and the practice of contemporary entrepreneurial 
philanthropy. International Small Business Journal, 31(7), 747-763. 
doi:10.1177/0266242612443376 
Mair, J., & Lanuza, I. M. (2007). Entrepreneurship for social impact: Encouraging 
market access in rural Bangladesh. Corporate Governance: The International 
Journal of Business in Society, 7(4), 493-501. 
doi:10.1108/14720700710820579 
Mair, J., & Marti, I. (2006). Social entrepreneurship research: A source of explanation, 
prediction, and delight. Journal of World Business, 41(1), 36-44. 
doi:10.1016/j.jwb.2005.09.002 
Mair, J., & Marti, I. (2009). Entrepreneurship in and around institutional voids: A case 
study from Bangladesh. Journal of Business Venturing, 24(5), 419-435.  
 
 253 
Marcoulides, G. A., & Chin, W. W. (2013). You write, but others read: Common 
methodological misunderstandings in PLS and related methods. In H. Abdi, 
W. Chin, V. E. Vinzi, G. Russolillo, & L. Trinchera (Eds.), New Perspectives 
in Partial Least Squares and Related Methods. Springer Proceedings in 
Mathematics & Statistics (Vol. 56). New York, NY: Springer. 
Martin, R. L., & Osberg, S. (2007). Social entrepreneurship: The case for definition. 
Stanford Social Innovation Review.  
Martinelli, F. (2012). Social innovation or social exclusion? Innovating social services 
in the context of a retrenching welfare state. In F. Hans-Werner, H. Josef, & 
H. Jürgen (Eds.), Challenge social innovation (pp. 169-180). Berlin: Springer-
Verlag. 
Massis, A. D., Audretsch, D., Uhlaner, L., & Kammerlander, N. (2018). Innovation 
with limited resources: Management lessons from the german mittelstand. 
Journal of Product Innovation Management 35(1), 125-146. 
doi:10.1111/jpim.12373 
Maurer, I., Bartsch, V., & Ebers, M. (2011). The value of intra-organizational social 
capital: How it fosters knowledge transfer, innovation performance, and 
growth. Organization Studies, 32(2), 157-185. 
doi:10.1177/0170840610394301 
McDonald, R. E. (2007). An investigation of innovation in nonprofit organizations: 
The role of organizational mission. Nonprofit and Voluntary Sector Quarterly, 
36(2), 256-281. doi:10.1177/0899764006295996 
Memon, M. A., Ting, H., Ramayah, T., Chuah, F., & Cheah, J.-H. (2017). A review 
of the methodological misconceptions and guidelines related to the application 
 
 254 
of Structural Equation Modeling: A Malaysian scenario. Journal of Applied 
Structural Equation Modeling, 1(1), i-xiii.  
Mengal, M. (2018, January 28). Rizq: On a mission to end hunger. Dunyanews. 
Retrieved from http://dunyanews.tv/en/Pakistan/425378-Rizq-On-a-mission-
to-end-hunger 
Menon, N., Swarup, R., Nicholson, J., & Khan, S. (2015). Scaling up: Catalyzing the 




Micceri, T. (1989). The unicorn, the normal curve, and other improbable creatures. 
Psychological Bulletin, 105(1), 156. doi:10.1037/0033-2909.105.1.156 
Mitra, P., Byrne, J., & Janssen, F. (2017). Advantages of hybrid organising in social 
entrepreneurship: Evidence from Norway. International Review of 
Entrepreneurship, 15(4), 519-536.  
Molecke, G., & Pinkse, J. (2017). Accountability for social impact: A bricolage 
perspective on impact measurement in social enterprises. Journal of Business 
Venturing, 32(5), 550-568. doi:10.1016/j.jbusvent.2017.05.003 
Molina-Morales, F. X., & Martínez-Fernández, M. T. (2010). Social networks: Effects 
of social capital on firm innovation Journal of Small Business Management, 
48(2), 258-279. doi:https://doi.org/10.1111/j.1540-627X.2010.00294.x 
Mone, M. A., McKinley, W., & Barker, V. L. (1998). Organizational decline and 
innovation: A contingency framework. The Academy of Management Review, 
23(1), 115-132. doi:10.2307/259102 
 
 255 
Moran, P. (2005). Structural vs. relational embeddedness: Social capital and 
managerial performance. Strategic Management Journal, 26(12), 1129-1151. 
doi:https://doi.org/10.1002/smj.486 
Moreau, C. P., & Dahl, D. W. (2005). Designing the solution: The impact of 
constraints on consumers’ creativity. Journal of Consumer Research, 32(1), 
13-22. doi:http://dx.doi.org/10.1086/429597 
Mort, G. S., Weerawardena, J., & Carnegie, K. (2003). Social entrepreneurship: 
Toward conceptualisation. International Journal of Non profi t and Voluntary 
Sector Marketing, 8(1), 76-88. doi:https://doi.org/10.1002/nvsm.202 
Moss, T. W., Lumpkin, G. T., & Short, J. C. (2008). The dependent variable of social 
entrepreneurship research. Frontiers of Entrepreneurship Research, 28(21).  
Moss, T. W., Short, J. C., Payne, G. T., & Lumpkin, G. T. (2011). Dual identities in 
social ventures: An exploratory study. Entrepreneurship Theory and Practice, 
35(4), 805-830. doi:10.1111/j.1540-6520.2010.00372.x 
Mueller, S., Chambers, L., & Neck, H. (2013). The distinctive skills of social 
entrepreneurs. Journal of Enterprising Culture 21(3), 301–334. 
doi:10.1142/S0218495813500131 
Mughal, F. H. (2018, March 12). Food waste and its consequences. The Dawn. 
Retrieved from https://www.dawn.com/news/1394618 
Mulgan, G. (2006). The process of social innovation. Innovations: Technology, 




Mumford, M. D. (2002). Social innovation: Ten cases from Benjamin Franklin. 
Creativity Research Journal, 14(2), 253-266. 
doi:https://doi.org/10.1207/S15326934CRJ1402_11 
Murdock, A., & Bradburn, A. (2005). Social entrepreneurial ventures and the value 
of social networks. Paper presented at the International Social Enterprise 
Conference, IESE,, Barcelona.  
Murphy, L. J. (2019). Social capital and innovation: A theoretical perspective. In B. 
Thomas & L. Murphy (Eds.), Innovation and social capital in organizational 
ecosystems (pp. 1-22). Hershey, PA: IGI Global. 
Murray, R., Caulier-Grice, J., & Mulgan, G. (2010). The open book of social 
innovation. London: The Young Foundation. 
Nahapiet, J., & Ghoshal, S. (1998). Social capital, intellectual capital, and 
organizational advantage. Academy of Management Review, 23(2), 242-266.  
Narayan, D., & Cassedy, M. F. (2001). A dimensional approach to measuring social 
capital: Development and validation of a social capital inventory. Current 
Sociology, 49(2), 59-102.  
Narayan, D., & Pritchett, L. (1999). Cents and sociability: Household income and 
social capital in rural Tanzania. Economic Development and Cultural Change, 
47(4), 871-897. doi:0013-0079/99/4704-0003 
Neuert, C. E., & Lenzner, T. (2015). Incorporating eye tracking into cognitive 
interviewing to pretest survey questions. International Journal of Social 




Neumeier, S. (2012). Why do social innovations in rural development matter and 
should they be considered more seriously in rural development research? – 
Proposal for a stronger focus on social innovations in rural development 
research. Sociologia Ruralis, 52(1), 48-69. doi:https://doi.org/10.1111/j.1467-
9523.2011.00553.x 
New Zealand Social Innovation and Entrepreneurship Research Center (SIERC). 
(2017).   Retrieved from http://sierc.massey.ac.nz/ 
News Desk. (2019). All NGOs to undergo security audit. Pakistan Today. Retrieved 
from https://www.pakistantoday.com.pk/2019/02/23/local-intl-ngos-to-
undergo-security-audit/ 
Nicholls, A. (2009). ‘We do good things, don’t we?’: ‘Blended value accounting’ in 
social entrepreneurship. Accounting, Organizations and Society 34(6-7), 755-
769. doi:10.1016/j.aos.2009.04.008 
Nicholls, A., & Cho, A. H. (2006). Social entrepreneurship: The structuration of a 
field. In A. Nicholls (Ed.), Social entrepreneurship: New models of sustainable 
social change (pp. 99-118). New York: Oxford University Press. 
Nunnally, J. C., & Bernstein, I. (1994). Psychometric theory. New York: McGraw-
Hill. 
NYU Stern. (2008). Measuring social impact is front and center at Stern's Satter 
conference of social entrepreneurs.  Retrieved January 13, 2018 
http://www.stern.nyu.edu/experience-stern/news-events/uat_025266 
Okoye, U. O. (2017). Pakistan population and housing census 2017 Monitoring 
/Observation mission. Retrieved from  
 
 258 
Owusu, W. A., & Janssen, F. (2013). Social entrepreneurship: Effectuation and 
bricolage approaches to venture establishment in West Africa. Paper presented 
at the 4th EMES International Research Conference on Social Enterprise, 
Liege, Belgium.  
Ozeren, E., Saatcioglu, O. Y., & Aydin, E. (2018). Creating social value through 
orchestration processes in innovation networks: The case of “garbage ladies” 
as a social entrepreneurial venture. Journal of Organizational Change 
Management, 31(5), 1206-1224. doi:https://doi.org/10.1108/JOCM-06-2017-
0213 
Pache, A. C., & Santos, F. (2013). Inside the hybrid organization: Selective coupling 
as a response to competing institutional logics. Academy of Management 
Journal, 56(4), 972-1001. doi:https://doi.org/10.5465/amj.2011.0405 
Pallant, J. (2010). SPSS survival manual: A step by step guide to data analysis using 
SPSS. Maidenhead: Open University Press/Mcgraw-Hill. 
Pathak, R. D. (2008). Grass-root creativity, innovation, entrepreneurialism and 
poverty reduction. International Journal Entrepreneurship and Innovation 
Management, 8(1), 87-98. doi:https://doi.org/10.1504/IJEIM.2008.018617 
Penrose, E. G. (1959). The Theory of the Growth of the Firm (Fourth ed.). Newyork: 
NY. 
Peredo, A. M. a., & Crisman, J. J. (2006). Toward a theory of community-based 




Peredo, A. M. a., & McLean, M. (2006). Social entrepreneurship: A critical review of 
the concept. Journal of World Business, 41(1), 56-65. 
doi:10.1016/j.jwb.2005.10.007 
Perneger, T. V., Courvoisier, D. S., Hudelson, P. M., & Gayet-Ageron, A. (2015). 
Sample size for pre-tests of questionnaires. Quality of Life Research, 24(1), 
147-151. doi:10.1007/s11136-014-0752-2 
Perrinia, F., Vurroa, C., & Costanzo, L. A. (2010). A process-based view of social 
entrepreneurship: From opportunity identification to scaling-up social change 
in the case of San Patrignano. Entrepreneurship & Regional Development, 
22(6), 515–534. doi:10.1080/08985626.2010.488402 
Perry-Smith, J., & Mannucci, P. V. (2017). From creativity to innovation: The social 
network drivers of the four phases of the idea journey. Academy of 
Management Review, 42(1), 53-79. doi:https://doi.org/10.5465/amr.2014.0462 
Petter, S., Straub, D., & Rai, A. (2007). Specifying formative constructs in information 
systems research. MIS Quarterly, 31(4), 623-656.  
Phillips, W., Lee, H., Ghobadian, A., O’Regan, N., & James, P. (2015). Social 
innovation and social entrepreneurship: A systematic review. Group & 
Organization Management, 40(3), 428–461. doi:10.1177/1059601114560063 
Phills, J. A., Deiglmeier, K., & Miller, D. T. (2008). Rediscovering Social Innovation. 
Stanford Social Innovation Review, 6(4), 34-43.  
Pless, N. M. (2012). Social entrepreneurship in theory and practice- An introduction. 
Journal of Business Ethics 111(3), 317-320. doi:10.1007/s10551-012-1533-x 
 
 260 
Podsakoff, P. M., MacKenzie, S. B., Lee, J.-Y., & Podsakoff, N. P. (2003). Common 
method biases in behavioral research: A critical review of the literature and 
recommended remedies. Journal of Applied Psychology 88(5), 879-903.  
Podsakoff, P. M., MacKenzie, S. B., & Podsakoff, N. P. (2012). Sources of method 
bias in social science research and recommendations on how to control it. 
Annual review of psychology, 63, 539-569. 
doi:https://doi.org/10.1146/annurev-psych-120710-100452 
Podsakoff, P. M., & Organ, D. W. (1986). Self-reports in organizational research: 
Problems and prospects. Journal of Management, 12(4), 531-544. 
doi:https://doi.org/10.1177/014920638601200408 
Pol, E., & Ville, S. (2009). Social innovation: Buzz word or enduring term? The 
Journal of Socio-Economics, 38(6), 878-885. 
doi:https://doi.org/10.1016/j.socec.2009.02.011 
Polit, D. F., & Beck, C. T. (2006). The Content Validity Index: Are you sure you know 
what’s being reported? Critique and recommendations. Research in Nursing & 
Health, 29(5), 489–497. doi:10.1002/nur.20147 
Polit, D. F., Beck, C. T., & Owen, S. V. (2007). Focus on research methods: Is the 
CVI an acceptable indicator of content validity? Appraisal and 
recommendations. Research in Nursing & Health, 30(4), 459–467. 
doi:10.1002/nur.20199 
Porter, M. E., & Kramer, M. R. (2012). Creating shared value. Harvard Business 
Review, January-February, 62-77.  
 
 261 
Prabhu, J., & Jain, S. (2015). Innovation and entrepreneurship in India: Understanding 
Jugaad. Asia Pacific Journal of Management, 32(4), 843-863. 
doi:10.1007/s10490-015-9445-9 
Prahalad, C. K. (2005). Fortune at the bottom of the pyramid: Eradicating poverty 
through profits. Upper Saddle River: NJ: Wharton School Publishing. 
Prahalad, D. (2019). The new fortune at the Bottom of the Pyramid. 
Strategy+Business, (94). Retrieved from https://www.strategy-
business.com/article/The-New-Fortune-at-the-Bottom-of-the-
Pyramid?gko=c5f11 
Praszkier, R., Nowak, A., & Zablocka-Bursa, A. (2009). Social capital built by social 
entrepreneurs and the specific personality traits that facilitate the process. 
Psychologia Spoleczna, 10, 42-54.  
Putnam, R. D. (1995). Bowling alone: America's declining social capital. Journal of 
Democracy, 6(1), 65-78.  
Ramayah, T., Yeap, J. A. L., Ahmad, N. H., Halim, H. A., & Rahman, S. A. (2017). 
Testing a confirmatory model of Facebook usage in SmartPLS using 
Consistent PLS. International Journal of Business and Innovation, 3(2), 1-14.  
Ramsha. (2015). 6 Pakistani Creative Projects That Are Going Big!  Retrieved from 
https://www.parhlo.com/6-pakistani-projects-that-are-going-big/ 
Rawhouser, H., Cummings, M., & Newbert, S. L. (2017). Social impact measurement: 
Current approaches and future directions for social entrepreneurship research. 




Reinartz, W. J., Haenlein, M., & Henseler, J. (2009). An empirical comparison of the 
efficacy of covariance-based and variance-based SEM. International Journal 
of Research in Marketing, 26(4), 332-344. doi:10.1016/j.ijresmar.2009.08.001 
Renko, M. (2013). Early challenges of nascent social entrepreneurs. Entrepreneurship 
theory and practice, 37(5), 1045-1069. doi:10.1111/j.1540-
6520.2012.00522.x 
Reynolds, N., Diamantopoulos, A., & Schlegelmilch, B. (1993). Pre-testing in 
questionnaire design: A review of the literature and suggestions for further 
research. International Journal of Market Research, 35(2), 1-11. 
doi:https://doi.org/10.1177/147078539303500202 
Richter, N. F., Cepeda, G., Roldán, J. L., & Ringle, C. M. (2016). European 
management research using partial least squares structural equation modeling 
(PLS-SEM). European Management Journal, 34(6), 589-597. 
doi:https://doi.org/10.1016/j.emj.2016.08.001 
Rigdon, E. E. (2016). Choosing PLS path modeling as analytical method in European 
management research: A realist perspective. European Management Journal, 
34(6), 598-605. doi:http://dx.doi.org/10.1016/j.emj.2016.05.006 
Rizwan, F. (2015). How one brave woman is changing the social enterprise game in 
Pakistan!  Retrieved May 5, 2019, from Techjuice 
https://twitter.com/techjuicepk/status/725262664167989248 
Roberts, D., & Woods, C. (2005). Changing the world on a shoestring: The concept 




Rönkkö, M., Peltonen, J., & Arenius, P. (2014). Selective or parallel? Toward 
measuring the domains of entrepreneurial bricolage. In A. C. Corbett & J. A. 
Katz (Eds.), Entrepreneurial resourcefulness: Competing with constraints 
(Vol. 15, pp. 43-61). Bingley, United Kingdom: Emerald Group Publishing. 
Rosenbusch, J., Ismail, I. R., & Ringle, C. M. (2018). The agony of choice for medical 
tourists: A patient satisfaction index model. Journal of Hospitality and 
Tourism Technology. doi:10.1108/JHTT-10-2017-0107 
Rutten, R., & Boekema, F. (2007). Regional social capital: Embeddedness, innovation 
networks and regional economic development. Technological Forecasting & 
Social Change 74(9), 1834–1846. doi:10.1016/j.techfore.2007.05.012 
Ryder, B. ( 2009, December 15). The rise of the hybrid company. Economist. 
Saeed, S. (2019). Women doctors for telemedicine in Pakistan.   Retrieved from 
https://www.rolex.org/rolex-awards/finalists/sara-saeed 
Sandeep Salunke, S., Weerawardena, J., & McColl-Kennedy, J. R. (2013). Competing 
through service innovation: The role of bricolage and entrepreneurship in 
project-oriented firms. Journal of Business Research, 66(8), 1085-1097. 
doi:10.1016/j.jbusres.2012.03.005 
Santos, F. M. (2012). A positive theory of social entrepreneurship. Journal of Business 
Ethics, 111(3), 335–351. doi:10.1007/s10551-012-1413-4 
Santos, F. M., Pache, A. C., & Birkholz, C. (2015). Making hybrids work: Aligning 
business models and organizational design for social enterprises. California 




Sarkar, S. (2018). Grassroots entrepreneurs and social change at the bottom of the 
pyramid: The role of bricolage. Entrepreneurship & Regional Development, 
30(3-4), 421-449. doi:10.1080/08985626.2017.1413773 
Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2016). 
Estimation issues with PLS and CBSEM: Where the bias lies! Journal of 
Business Research, 69(10), 3998-4010. 
doi:https://doi.org/10.1016/j.jbusres.2016.06.007 
Sarstedt, M., Henseler, J., & Ringle, C. M. (2011). Multi-group analysis in partial least 
squares (PLS ) path modeling: Alternative methods and empirical results. In 
M. Sarstedt, M. Schwaiger, & C. R. Taylor (Eds.), Measurement and Research 
Methods in International Marketing (Advances in International Marketing ed., 
Vol. 22, pp. 195-218). 
Schafer, J. L. (1999). Multiple imputation: A primer. Statistical Methods in Medical 
Research 8(1), 3-15. doi:10.1177/096228029900800102 
Scheuerle, T., & Schmitz, B. (2015). Inhibiting factors of scaling up the impact of 
social entrepreneurial organizations- A comprehensive framework and 
empirical results for Germany. Journal of Social Entrepreneurship, 7(2), 127-
161. doi:10.1080/19420676.2015.1086409 
Secco, L., & Burlando, C. (2017). Social capital, network governance and social 
innovation: Towards a new paradigm? In E. Pisani, G. Franceschetti, L. Secco, 
& A. Christoforou (Eds.), Social capital and local development: From theory 
to empirics (pp. 83-105). Cham: Springer International Publishing. 
 
 265 
Seelos, C., & Mair, J. (2005). Social entrepreneurship: Creating new business models 
to serve the poor. Business Horizons 48, 241-246. 
doi:10.1016/j.bushor.2004.11.006 
Sekaran, U. (2003). Research methods for business: A skill-building approach (Fourth 
Ed.). United States of America: John Wiley & Sons, Inc. 
Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building 
approach (Seventh ed.). United Kingdom: John Wiley & Sons Ltd. 
Sengupta, S., & Sahay, A. (2017). Social entrepreneurship research in Asia-Pacific: 
Perspectives and opportunities. Social Enterprise Journal, 13(1), 17-37. 
doi:10.1108/SEJ-11-2016-0050 
Senyard, J. M., Baker, T., & Davidsson, P. (2009). Entrepreneurial bricolage: Towards 
systematic empirical testing. Frontiers of Entrepreneurship Research, 29(5), 
5.  
Senyard, J. M., Baker, T., Steffens, P., & Davidsson, P. (2014). Bricolage as a path to 
innovativeness for resource constrained new firms. Journal of Product 
Innovation Management, 31(2), 211-230. 
doi:https://doi.org/10.1111/jpim.12091 
Senyard, J. M., Baker, T., & Steffens, P. R. (2010, 6-10 August). Entrepreneurial 
bricolage and firm performance: Moderating effects of firm change and 
innovativeness. Paper presented at the Annual Meeting of the Academy of 
Management, Montreal, Canada. 
Senyard, J. M., Davidsson, P., Baker, T., & Steffens, P. R. (2011). Resource 
constraints in innovation : The role of bricolage in new venture creation and 
firm development. In A. Maritz (Ed.), Proceedings of the 8th AGSE 
 
 266 
International Entrepreneurship Research Exchange (pp. 609-622). Swinburne 
University of Technology, Melbourne, Vic. 
Senyard, J. M., Davidsson, P., & Steffens, P. (2015, 7-11 August). Environmental 
dynamism as a moderator of the relationship between bricolage and firm 
performance. Paper presented at the 75th Annual Meeting of the Academy of 
Management, Vancouver, British Columbia, Canada. 
Servantie, V., & Rispal, M. H. (2018). Bricolage, effectuation, and causation shifts 
over time in the context of social entrepreneurship Entrepreneurship & 
Regional Development, 30(3-4), 310-335. 
doi:https://doi.org/10.1080/08985626.2017.1413774 
Shah, P., & Shubhisham, S. (2012). Social entrepreneurship in Pakistan: Unlocking 




Shahnaz, D., & Ming, P. T. S. (2009). Social Enterprise in Asia: Context and 
Opportunities.  
Shahram, N. (2016, November 21). Three LUMS students are doing their part to feed 
Pakistan's poor. Dawn News. Retrieved from 
https://images.dawn.com/news/1176618 
Shaikh, A. (2017). Bottom of the pyramid aspirations. Aurora. Retrieved from Aurora: 




Shane, S., & Cable, D. (2002). Network ties, reputation, and the financing of new 
ventures. Management Science 48(3), 364-381.  
Sharfman, M. (1998). On the advisability of using CEOs as the sole informant in 
strategy research. Journal of Managerial Issues, 10(3), 373-392.  
Sharir, M., & Lerner, M. (2006). Gauging the success of social ventures initiated by 
individual social entrepreneurs. Journal of World Business 41(1), 6-20. 
doi:10.1016/j.jwb.2005.09.004 
Sharmistha, B., & Munehiko, A. (2018). Innovative business models with social 
impact: An analogous study of India and Japan. Journal of East Asian Studies, 
16(3), 185-204.  
Shen, T. (2018). When less is more: Exploring the antecedents of entrepreneurial 
bricolage and its innovation implication (Doctor of Philosophy), The State 
University of New Jersey, Newark, New Jersey.    
Short, J. C., Todd, W. M., & Lumpkin, G. T. (2009). Research in social 
entrepreneurship: Past contributions and future opportunities. Strategic 
Entrepreneurship Journal, 3(2), 161-194. doi:10.1002/sej.69 
Silva, M. D., Howells, J., & Meyer, M. (2018). Innovation intermediaries and 
collaboration: Knowledge–based practices and internal value creation. 
Research Policy, 47(1), 70-87. 
doi:https://doi.org/10.1016/j.respol.2017.09.011 
Simpson, M., Padmore, J., & Newman, N. (2012). Towards a new model of success 
and performance in SMEs. International Journal of Entrepreneurial Behavior 
& Research, 18(3), 264-285. doi:10.1108/13552551211227675 
 
 268 
Smith, B. R., & Stevens, C. E. (2010). Different types of social entrepreneurship: The 
role of geography and embeddedness on the measurement and scaling of social 
value. Entrepreneurship and Regional Development, 22(6), 575-598. 
doi:https://doi.org/10.1080/08985626.2010.488405 
Snow, C. C., & Thomas, J. B. (1994). Field research methods in strategic management: 
Contributions to theory building and testing. Journal of Management Studies, 
31(4), 457-480. doi:https://doi.org/10.1111/j.1467-6486.1994.tb00626.x 
Social Enterprise UK, British Council, & World Bank Group. (2015). Think global 
trade social. Retrieved from 
https://www.britishcouncil.org/sites/default/files/seuk_british_council_think_
global_report.pdf 
Social Innovation Lab (Writer). (2019). Impact Islamabad [Video file]. Islamabad. 
Son, H., Lee, J., & Chung, Y. (2018). Value creation mechanism of social enterprises 
in manufacturing industry: Empirical evidence from Korea. Sustainability 
10(1), 46. doi:10.3390/su10010046 
Souza, A. C. A. A. d., Lessa, B. d. S., & Filho, J. C. L. d. S. (2018). Social innovation 
and the promotion of local economic development. Innovation & Management 
Review, 16(1), 55-71. doi:https://doi.org/10.1108/INMR-10-2018-0074 
Sözbilir, F. (2018). The interaction between social capital, creativity and efficiency in 
organizations. Thinking Skills and Creativity (27), 92-100. 
doi:https://doi.org/10.1016/j.tsc.2017.12.006 
Stam, W., Arzlanian, S., & Elfring, T. (2013). Social capital of entrepreneurs and small 
firm performance: A meta-analysis of contextual and methodological 
 
 269 
moderators. Journal of Business Venturing, 29(1), 152-173. 
doi:10.1016/j.jbusvent.2013.01.002 
Starr, J. A., & MacMillan, I. C. (1990). Resource cooptation via social contracting: 
Resource acquisition strategies for new ventures. Strategic Management 
Journal, 11(Special Issue: Corporate Entrepreneurship), 79-92.  
State Bank of Pakistan. (2014). Quarterly SME Finance Review. 
Steffens, P. R., & Senyard, J. M. (2009). Linking resource acquisition and 
development processes to resource-based advantage : Bricolage and the 
resource-based view. Paper presented at the Babson College Entrepreneurship 
Research Conference, Boston.  
Stenholm, P., & Renko, M. (2016). Passionate bricoleurs and new venture survival. 
Journal of Business Venturing 31(5), 595-611. 
doi:http://dx.doi.org/10.1016/j.jbusvent.2016.05.004 
Stephan, U., Patterson, M., Kelly, C., & Mair, J. (2016). Organizations driving positive 
social change a review and an integrative framework of change processes. 
Journal of Management, 42(5), 1250–1281. doi:0.1177/0149206316633268 
Steyaert, C., & Dey, P. (2010). Nine verbs to keep the social entrepreneurship research 
agenda 'dangerous'. Journal of Social Entrepreneurship, 1(2), 231-254. 
doi:10.1080/19420676.2010.511817 
Stinchfield, B. T., Nelson, R. E., & Wood, M. S. (2013). Learning from Lévi-Strauss’ 
legacy: Art, craft, engineering, bricolage, and brokerage in entrepreneurship. 
Entrepreneurship Theory and Practice, 37(4), 889-921. doi:10.1111/j.1540-
6520.2012.00523.x 
Strauss, L. (1966). The savage mind. Chicago: University of Chicago Press. 
 
 270 
Sunduramurthy, C., Zheng, C., Musteen, M., Francis, J., & Rhyne, L. (2016). Doing 
more with less, systematically? Bricolage and ingenieuring in successful social 
ventures. Journal of World Business 51(5), 855-870. 
doi:10.1016/j.jwb.2016.06.005 
Swanson, E. (2007). World development indicators 2007 from World Bank, 
http://documents.worldbank.org/curated/en/336241468138277212/World-
development-indicators-2007 
Syed, A. A. S. G., Ahmadani, M. M., Shaikh, N., & Shaikh, F. M. (2012). Impact 
analysis of SMEs sector in economic development of Pakistan: A case of 
Sindh. Journal of Asian Business Startegy, 2(2), 44-53.  
Tabachnick, B. G., & Fidell, L. S. (2013). Using multivariate satistics (sixth ed.). 
United States of America, USA: Pearson Education, Inc. 
Tajammul, K. I. (2017, Jan 7) This renewable energy stove wants to change the way 
the world cooks /Interviewer: S. Shah. Causeartist. 
Tasavori, M., Kwong, C., & Pruthi, S. (2018). Resource bricolage and growth of 
product and market scope in social enterprises. Entrepreneurship & Regional 
Development, 30(3-4), 336-361. 
doi:https://doi.org/10.1080/08985626.2017.1413775 
Teasdale, S., Lyon, F., & Baldock, R. (2013). Playing with numbers: A 
methodological critique of the social enterprise growth myth. Journal of Social 
Entrepreneurship, 4(2), 113-131. doi:10.1080/19420676.2012.762800 
The Young Foundation. (2012). Social innovation overview: A deliverable of the 
project: “The theoretical, empirical and policy foundations for building social 





Thomas, B. C. (2019). Organizational ecosystems: Innovation and social capital 
dimensions. In B. Thomas & L. Murphy (Eds.), Innovation and social capital 
in organizational ecosystems (pp. 23-42). Hershey, PA: IGI Global. 
Thompson, J., Alvy, G., & Lees, A. (2000). Social entrepreneurship- a new look at the 
people and the potential. Management Decision, 38(5), 328-338. 
doi:https://doi.org/10.1108/00251740010340517 
Thompson, J., & Doherty, B. (2006). The diverse world of social enterprise: A 
collection of social enterprise stories. International Journal of Social 
Economics, 33(5/6), 361-375. doi:10.1108/03068290610660643 
Tracey, P., & Stott, N. (2016). Social innovation: A window on alternative ways of 
organizing and innovating.   
http://dx.doi.org/10.1080/14479338.2016.1268924 
Tsai, W., & Ghoshal, S. (1998). Social capital and value creation: The role of intrafirm 
networks. The Academy of Management Journal, 41(4), 464-476.  
Turner, K., Crook, T. R., & Miller, A. (2014). Construct measurement in social 
entrepreneurship: A review and assessment Social Entrepreneurship and 
Research Methods (Research Methodology in Strategy and Management ed., 
Vol. 9, pp. 1-18): Emerald Group Publishing Limited. 
Unceta, A., Castro-Spila, J., & Fronti, J. G. (2016). Social innovation indicators. 




United Nations. (2018). About the Sustainable Development Goals.  Retrieved April 
20, 2019 https://www.un.org/sustainabledevelopment/sustainable-
development-goals/ 
Upadhyay, C. S., Rawal, P., & Awasthi, A. (2017). Uplifting society by providing 
innovative solutions: A study of social entrepreneurship in India. International 
Research Journal of Engineering and Technology (IRJET), 4(5), 941-951.  
Urban, B., & Gaffurini, E. (2018). Social enterprises and organizational learning in 
South Africa. Journal of Entrepreneurship in Emerging Economies, 10(1), 
117-133. doi:10.1108/JEEE-02-2017-0010 
Uvin, P. (1995). Fighting hunger at the grassroots: Paths to scaling up. World 
Development, 23(6), 927-939.  
Uvin, P., Jain, P. S., & Brown, L. D. (2000). Think large and act small: Toward a new 
paradigm for NGO scaling up. World Development, 28(8), 1409-1419.  
Villanueva, J., Ven, A. H. V. d., & Sapienza, H. J. (2012). Resource mobilization in 
entrepreneurial firms. Journal of Business Venturing 27(1), 19-30. 
doi:https://doi.org/10.1016/j.jbusvent.2010.09.001 
Waddock, S. A., & Post, J. E. (1991). Social entepreneurs and catalytic change. Public 
Administration Review, 51(5), 393-401. doi:91.229.229.203 
Weber, C., & Kratzer, J. (2013). Social entrepreneurship, social networks and social 
value creation: A quantitative analysis among social entrepreneurs. 
International Journal of Entrepreneurial Venturing 5(3), 217-239. 
doi:https://doi.org/10.1504/IJEV.2013.055291 
Weber, C., Kröger, A., & Demirtas, C. (2015). Scaling social impact in Europe 
quantitative analysis of national and transnational scaling strategies of 358 
 
 273 
social enterprises. Retrieved from Germany: https://www.bertelsmann-
stiftung.de/fileadmin/files/user_upload/BST_ScalingSocialImpactInEurope_f
inal.pdf 
Weber, C., Kröger, A., & Lambrich, K. (2012). Scaling social enterprises-A 
theoretically grounded framework Frontiers of Entrepreneurship Research, 
32(19).  
Weber, C., Wallace, J., & Tuschke, A. (2013). Social capital, social innovation and 
social impact. Frontiers of Entrepreneurship Research, 33(18).  
Weerawardena, J., & Mort, G. S. (2006). Investigating social entrepreneurship: A 
multidimensional model. Journal of World Business, 41(1), 21-35. 
doi:10.1016/j.jwb.2005.09.001 
Wernerfelt, B. (1984). A Resource-Based View of the Firm. Strategic Management 
Journal, 5(2), 171-180. doi:https://doi.org/10.1002/smj.4250050207 
Westley, F., & Antadze, N. (2010). Making a difference: Strategies for scaling social 
innovation for greater impact. The Innovation Journal: The Public Sector 
Innovation Journal, 15(2).  
Wiklund, J., & Shepherd, D. (2005). Entrepreneurial orientation and small business 
performance: A configurational approach. Journal of Business Venturing, 
20(1), 71-91. doi:https://doi.org/10.1016/j.jbusvent.2004.01.001 
Wilcox, M., & Bourne, M. (2003). Predicting performance. Management Decision, 
41(8), 806-816. doi:10.1108/00251740310496314 
Willis, G. B. (2005). Cognitive interviewing: A tool for improving questionnaire 
design. Thousand Oaks, CA: Sage. 
 
 274 
Winkel, D., Vanevenhoven, J., Yu, A., & Bronson, J. (2013). The invisible hand in 
entrepreneurial process: Bricolage in emerging economies. International 
Journal of Entrepreneurship and Innovation Management, 17(4-6), 214-223.  
Winn, M. I., & Kirchgeorg, M. (2014). Bottom of the pyramid. Britannica. Retrieved 
from https://www.britannica.com/topic/Bottom-of-the-Pyramid 
Wood, E. H. (2006). The internal predictors of business performance in small firms: 
A logistic regression analysis. Journal of Small Business and Enterprise 
Development, 13(3), 441-453. doi:10.1108/14626000610680299 
Wu, W.-p. (2008). Dimensions of social capital and firm competitiveness 
improvement: The mediating role of information sharing. Journal of 
Management Studies, 45(1). doi:10.1111/j.1467-6486.2007.00741.x 
Yasir, A., Ahmed, V., Khan, S., Adnan, M., Ahmed, S. S., Javed, A., . . . Hassan, D. 
(2016). Social  enterprise landscape in Pakistan. Retrieved from Pakistan: 
https://www.britishcouncil.org/sites/default/files/social_enterprise_landscape
_in_pakistan.pdf 
Yessoufou, A. W., Blok, V., & Omta, S. W. F. (2017). The process of entrepreneurial 
action at the base of the pyramid in developing countries: A case of vegetable 
farmers in Benin. Entrepreneurship & Regional Development, 30(1-2), 1-28. 
doi:https://doi.org/10.1080/08985626.2017.1364788 
Yujuico, E. (2008). Connecting the dots in social entrepreneurship through the 
capabilities approach. Socio-Economic Review 6(3), 493–513. 
doi:10.1093/ser/mwn003 
Yunus, M. (2012). Banker to the poor: Micro-lending and the battle against world 
poverty (Kindle ed.). New York: NY: PublicAffairs. 
 
 275 
Zahra, S. A., Gedajlovic, E., Neubaum, D. O., & Shulman, J. M. (2009). A typology 
of social entrepreneurs: Motives, search processes and ethical challenges. 
Journal of business Venturing, 24(5), 519-532. 
doi:10.1016/j.jbusvent.2008.04.007 
Zahra, S. A., Rawhouser, H. N., Bhawe, N., Neubaum, D. O., & Hayton, J. C. (2008). 
Globalization of social entrepreneurship opportunities. Strategic 
Entrepreneurship Journal, 2(2), 117-131. doi:10.1002/sej.43 
Zeyen, A., Beckmann, M., Muelle, S., Dees, J. G., Khanin, D., Kruege, N., . . . 
Zacharakis, A. (2013). Social entrepreneurship and broader theories: Shedding 
new light on the ‘bigger picture’. Journal of Social Entrepreneurship, 4(1), 88-
107. doi:http://dx.doi.org/10.1080/19420676.2012.725422 
Zhang, D. D., & Swanson, L. A. (2014). Linking social entrepreneurship and 
sustainability. Journal of Social Entrepreneurship, 5(2), 175-191. 
doi:10.1080/19420676.2014.880503 
Zhang, Z., & Yuan, K.-H. (2018). Practical statistical power analysis using 
WebPower and R. Granger, IN: ISDSA Press. 
Zhao, E. Y., & Lounsbury, M. (2016). An institutional logics approach to social 
entrepreneurship: Market logic, religious diversity, and resource acquisition by 
microfinance organizations. Journal of Business Venturing 31(6), 643-662. 
doi:10.1016/j.jbusvent.2016.09.001 
Zhao, L., & Aram, J. D. (1995). Networking and growth of young technology-
intensive ventures in China. Journal of Business Venturing, 10(5), 349-370.  
Zhou, G.-y. (2017). A study on the relationship between social capital and enterprise 
performance in the cultural and performing arts industry: The mediating role 
 
 276 
of business model. Paper presented at the 2nd International Conference on 
Information Technology and Management Engineering (ITME 2017). 
Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. (2009). Business Research 
Methods (6th ed.). USA: Harcourt. 
Zollo, L., Rialti, R., Ciappei, C., & Boccardi, A. (2018). Bricolage and social 
entrepreneurship to address emergent social needs: A “deconstructionist” 
perspective. Journal of Entrepreneurship, Management and Innovation 













                                        
Dear Respondent, 
I am a Postgraduate student in Universiti Utara Malaysia and carrying out a survey regarding 
social enterprises, in order to fulfil the degree of Ph.D. requirement of Universiti Utara 
Malaysia. The objective of this research is to determine the contribution of social capital, 
bricolage behavior and social innovation towards the financial performance and social impact 
of social organizations in Pakistan. 
This information will be useful for both researchers and the Centre for Social Entrepreneurship 
at Ministry of Planning, Development and Reform, Pakistan, in an effort to enhance the 
performance of social enterprises. We are requesting for your consent to participate in this 
study by filling survey questionnaire. I realize that your time is priceless and very precious; 
however, your involvement in this survey, which will only need 25-30 minutes of your time 
will certainly contribute to the success of this study. 
There is no right or wrong answer to the statements listed in the questionnaire. If you choose 
to participate in this survey, then your sincerity and honesty are highly required in responding 
to these statements and also denotes your willingness to participate in the study. Rest please 
be assured that all your responses will be kept confidential and will strictly be used for the 
academic research purposes only. 
With this I highly appreciate your cooperation and participation in this study. I would like to 
convey my thanks in advance. If you are interested in this study and require any further 
information, please contact me via email at javeriaabbass@bzu.edu.pk or call me at 
+923006327030 or my supervisor Associate Professor Dr. Darwina at darwina@uum.edu.my. 








School of Business Management,  





Considering only your perception, please circle the most appropriate answer to describe your response 






















 Questions        
1 
In our organization, we usually find workable solutions to new 
challenges by using our existing resources 
1 2 3 4 5 6 7 
2 
In our organization, we typically take on a broader range of 
challenges than others with our resources would do 
1 2 3 4 5 6 7 
3 
In our organization, we use any existing resource that seems 
useful to responding to a new problem or opportunity 
1 2 3 4 5 6 7 
4 
In our organization, we deal with new challenges by applying a 
combination of our existing resources and other resources 
inexpensively available to us 
1 2 3 4 5 6 7 
5 
In our organization, when dealing with new problems or 
opportunities we immediately take action by assuming that we 
will find a workable solution 
1 2 3 4 5 6 7 
6 
By combining our existing resources, in our organization, we 
take on a very broad variety of new challenges 
1 2 3 4 5 6 7 
7 
In our organization, when we face new challenges we put 
together workable solutions from our existing resources 
1 2 3 4 5 6 7 
8 
We combine resources to accomplish new challenges in our 
organization that the resources were not originally intended to 
accomplish 
1 2 3 4 5 6 7 
9 
To deal with new challenges, our organization access resources 
at low or no cost and combine them with what we already have. 
1 2 3 4 5 6 7 
10 Our employees have a passion to achieve common goals. 1 2 3 4 5 6 7 
11 Our employees can keep their promises to each other. 1 2 3 4 5 6 7 
12 Our employees have a common goal and vision. 1 2 3 4 5 6 7 




Employees in our organization tries their best to avoid harming 
other's interests. 
1 2 3 4 5 6 7 
15 
There is trust among employees in our organization. Even if one 
has the opportunity to take advantage of the other, he/she will not 
do so. 
1 2 3 4 5 6 7 
16 
Employees in our organization regularly exchange knowledge or 
information through informal conversations. 
1 2 3 4 5 6 7 
17 
Our stakeholders and our organization keep promises to each 
other. 
1 2 3 4 5 6 7 
18 
Our stakeholders have an open attitude toward introducing new 
customers to us. 
1 2 3 4 5 6 7 
19 
Our organization frequently comes in contact with other new 
customers through existing customers. 
1 2 3 4 5 6 7 
20 Our stakeholders try their best to avoid harming our interests. 1 2 3 4 5 6 7 
21 Our stakeholders maintain intimate relationships with us. 1 2 3 4 5 6 7 
22 
There is trust between our stakeholders and our organization. 
Even if one party has the opportunity to take advantage of the 
other, it will not do so. 
1 2 3 4 5 6 7 
23 
Our stakeholders maintain personal friendships with our 
organization. 
1 2 3 4 5 6 7 
24 
Our organization’s approach allows us to serve potentially large 
groups of people. 
1 2 3 4 5 6 7 
25 
In our organization, we improve our offerings by expanding 
market reach (e.g., offering services to more people). 
1 2 3 4 5 6 7 
26 
In our organization, we have increased up our capabilities to 
address our mission. 
1 2 3 4 5 6 7 
27 
In our organization, we have greatly expanded the number of 
individuals we serve. 
1 2 3 4 5 6 7 
28 
In our organization, we have substantially increased the 
geographic area we serve. 
1 2 3 4 5 6 7 
29 
Our organization's work and approach are transferable to other 
locations. 
1 2 3 4 5 6 7 
30 We use different sources of ideas to develop social projects. 1 2 3 4 5 6 7 
31 We collaborate with different partners to design social projects. 1 2 3 4 5 6 7 
32 We obtain funds for social projects from few sources. 1 2 3 4 5 6 7 
33 We use different tools to measure our social projects. 1 2 3 4 5 6 7 




We share reports of achievements of our projects through 
different channels. 
1 2 3 4 5 6 7 
36 We improve our organization by delivering social projects 1 2 3 4 5 6 7 
37 Our projects make changes in different social sectors. 1 2 3 4 5 6 7 
38 Beneficiaries participate in the project of our organization. 1 2 3 4 5 6 7 
39 
We partner with different organizations in delivering social 
projects 
1 2 3 4 5 6 7 
40 Our projects are financially sustainable. 1 2 3 4 5 6 7 
 
Section B 






























 Questions        
41 Sales level 1 2 3 4 5 6 7 
42 Sales growth 1 2 3 4 5 6 7 
43 Profitability  1 2 3 4 5 6 7 
44 Net profit 1 2 3 4 5 6 7 
45 Gross profit 1 2 3 4 5 6 7 
46 Ability to fund enterprise growth from profits 1 2 3 4 5 6 7 
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47 Sales level 1 2 3 4 5 6 7 
48 Sales growth 1 2 3 4 5 6 7 
49 Profitability  1 2 3 4 5 6 7 
50 Net profit 1 2 3 4 5 6 7 
51 Gross profit 1 2 3 4 5 6 7 
52 Ability to fund enterprise growth from profits 1 2 3 4 5 6 7 
 
 
Section C: Demographic information 
This section requires you to provide some basic demographic information. These are used exclusively 
for research purposes across the entire sample of people responding, and in no way are meant to identify 
you or be used in any other individual analysis. Please fill in blank and tick (√) in the appropriate boxes 
that corresponds to your answer to each of the following questions below. 
1.  Geographic Location:        Province__________________________             
City_____________________________ 
 
2. Gender:             Male          Female 
 
3.  Your organization status:         For profit          Non-profit (NGO) 
 
4. What is your highest completed level of education? 
        No formal education     Less than matriculation  
        Matriculation    Intermediate 
        Under graduation                                     Graduation or above  
5.  Which of the following would best describe your job level?   
       Social entrepreneur                                     Project manager 
       Senior manager                                           Any other, please specify 
___________________________________________________________________ 
6.   Number of employees in your organization__________________________people 
7.   How long has this organization been established? ____________Years__________Months 
8.   Ownership 
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       Joint venture, if so please mention the partner_______________________________________ 
       Locally owned    Foreign owned     
       Government owned                                     Any other please specify______________________ 
 
9. Source of major funding (you can tick more than one) 
       Self-funded     Government funded 
       Local private                                             International institutions  
       Any other please specify_____________________________________________________ 
10.  In what industry is the organization operating? 
        Health     Education 
        Financial services    Energy 
        Agriculture and processing                         Manufacturing 
        Information and communication technology (ICT)  


















میں اتاره یونیورسڻی مالئیشیا میں پوسٹ گریجویٹ سطح کی سڻوڈنٹ ہوں  
اور اسی یونیورسڻی سے اپنی پی ایچ ڈی کی ڈگری کی تکمیل کے لیے سوشل 
انڻرپرائزز (سماجی کاروبار) سے متعلق ایک سروے کرنا چاه رہی ہے۔ اس 
ہے کہ ہماری معاشی کارکردگی اورپاکستان میں کام کرنے تحقیق کا مقصدیہ 
والی سماجی تنظیموں کے معاشرے پر اثرات میں  سماجی سرمایے، ہمارے 
 اصالحاتی مزاج اور سماجی ایجادات کی شراکت یا حصے کا تعین کیا جائے۔
یہ معلومات محققین کے لیے اورسوشل انڻرپرائزز کی کارکردگی میں  
لیے وزاِت منصوبہ بندی ،ترقی و اصالحات کے زیِر اثر کام بہتر النے کے 
کے لیے بھی فائده مند ہوں گی ۔ ’’سنڻر فار سوشل انڻرپرینیورشپ‘‘کرنے والے 
اس سوال نامے کو پُر کرکے ہماری تحقیق میں معاونت کے لیے آپ کی رضا 
اس  مندی درکار ہے۔ مجھے بخوبی علم ہے کہ آپ کا وقت بہت قیمتی ہے  تاہم
سروے میں آپ کی شمولیت اس تحقیق کی کامیابی اور وقعت بڑھانے کا باعث 
 ہوگی ۔اس کے لیے آپ کے صرف پچیس سے تیس منٹ درکار ہیں۔
اس  سوال نامے میں شامل سواالت کا کوئی بھی جواب صحیح یا غلط  
نہیں ہوگا۔اگر آپ اس سروے میں شامل ہونا پسند کررہے ہیں تومجھےان سواالت 
کے جواب کے لیے صرف آپ کی ایمان دار ی اور خلوص ہی سب سے زیاده 
درکار  ہوگا اور اسی سے آپ کی اس تحقیق میں شمولیت کی رضامندی ظاہر 
ہوگی۔ میں آپ کو مکمل یقین دالتی ہوں کہ آپ کے رِد عمل اور تمام جوابات کی 
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ف علمی رازداری کو مکمل طور پر قائم رکھا جائے گااور صرف اور صر
تحقیق کے مقصد کے لیے ہی استعمال کیا جائے گا۔اس کے ساتھ ہی میں اس 
تحقیق میں آپ کے تعاون اور شرکت کو بے حد سراہتی ہوں  اور پیشگی شکریہ 
 ادا کرتی ہوں۔
اگر آپ اس تحقیق میں دلچسپی رکھتے ہیں اور اس کے بارے میں کوئی  
یرے یا میری سپروائزر صاحبہ بھی دیگر معلومات درکار ہیں تو مجھ سے م
 کے مندرجہ ذیل ای میل پر رابطہ کر سکتے ہیں:
 
Javeria Abbas     Dr. Darwina 
Email: javeriaabbass@bzu.edu.pk   Associate Professor 
Mob/ Whatsapp: +92-300-6327030   Email: darwina@uum.edu.my.  
 
 کے قیمتی وقت اور توجہ کا بے حد شکریہ۔آپ  
 والسالم      
 جویریہ عباس      
 ، پی ایچ ڈی اسکالر                                                 







































میں عام طور پر ہم تمام دستیاب اپنی آرگنائزیشن 
وسائل(ریسوسز) کو استعمال کرتے ہوئے نئے چیلنجز کا 
 قابِل عمل حل تالش کر لیتے ہیں۔
1 2 3 4 5 6 7 
2 
اپنی آرگنائزیشن میں ہم عام طور پر چیلنجز کوزیاده بڑا 
سمجھ کر قبول کرتے ہیں بہ نسبت اُن دیگر لوگوں کے جو 
 وسائل(ریسوسز)رکھتے ہیں۔ہمارے جتنے 
1 2 3 4 5 6 7 
3 
اپنی آرگنائزیشن میں ہم ہر اُس دستیاب وسیلے( ریسوس 
)کو استعمال کرتے ہیں جو ہمارے خیال میں نئے مسئلے 
 (پرابلم)کے حل کے لیے مفید ہو سکتا ہو۔
1 2 3 4 5 6 7 
4 
اپنی آرگنائزیشن میں ہم نئے چیلنجز سے نمڻنے کے لیے 
دستیاب وسائل(ریسوسز) کے امتزاج(کمبی نیشن)سے تمام 
کام لیتے ہیں اور اُن دوسرے وسائل(ریسوسز) سے بھی 
 جو ہمیں سستے دستیاب ہوں۔
1 2 3 4 5 6 7 
5 
اپنی آرگنائزیشن میں نئے مسائل کا حل تالش کرنے کے 
لیے ہم اُس پر فوری کام شروع کر دیتے ہیں یہ سمجھ کر 
 قابِل عمل حل ڈھونڈ لیں گے۔کہ ہم اُس مسئلے کا 
1 2 3 4 5 6 7 
6 
اپنی آرگنائزیشن میں ہم تمام دستیاب وسائل(ریسوسز) 
 کواکڻھا کرکے مختلف اقسام کے چیلنجز پر کام کرتے ہیں۔
1 2 3 4 5 6 7 
7 
اپنی آرگنائزیشن میں کام کرتے ہوئے جب ہمیں نئے چیلنجز 
وسائل کی روشنی میں کا سامنا ہوتا ہے تو ہم اپنے دستیاب 
ان چیلنجز کے تمام قابِل عمل حل اکڻھے رکھ کر دیکھتے 
 ہیں۔
1 2 3 4 5 6 7 
8 
جب کسی نئے چیلنج سے نمنڻا ہوتوہم اپنے تمام دستیاب 
وسائل(ریسوسز) کو اکڻھا ایک ساتھ رکھ کر جانچتے ہیں 
اُن وسائل کو بھی جو اصل میں اس منصوبے پر کام کے 
 لیے نہ ہوں۔




نئے چیلنجزپر کام کرتے ہوئے ہماری آرگنائزیشن بہت 
سستےیا مفت دستیاب ہونے والے دیگر ذرائع کو پہلے سے 
 اپنے پاس موجود ذرائع سے موازنہ کرتی ہے۔
1 2 3 4 5 6 7 
10 
مقاصد /ہماری آرگنائزیشن کے تمام مالزمین مشترکہ اہداف
 حاصل کرنے کا جذبہ رکھتے ہیں۔
1 2 3 4 5 6 7 
11 
ہماری آرگنائزیشن کے تمام مالزمین ایک دوسرے سے 
 طے شده معاہدوں کا پاس رکھ سکتے ہیں۔
1 2 3 4 5 6 7 
12 
ہماری آرگنائزیشن کے تمام مالزمین کا اک مشترک ہدف 
 اور مقصد ہوتا ہے۔
1 2 3 4 5 6 7 
13 
 ہماری آرگنائزیشن کے تمام مالزمین آپس میں قریبی تعلقات
 قائم رکھتے ہیں۔
1 2 3 4 5 6 7 
14 
ہماری آرگنائزیشن کے مالزمین ایک دوسرے کے مفادات 
 کو نقصان پہنچانے سے گریز کرتے ہیں۔
1 2 3 4 5 6 7 
15 
ہماری آرگنائزیشن کے مالزمین کے درمیان اعتماد کا رشتہ 
قائم ہے یہاں تک کہ اگر کسی ایک کو دوسرے سے کوئی 
 موقع ہاتھ آ بھی جائے تو وه ایسا نہیں کرتا۔فائده سمیڻنے کا 
1 2 3 4 5 6 7 
16 
ہماری آرگنائزیشن کے مالزمین غیر رسمی گفتگو کے 
ذریعے ایک دوسرے سے علم اور معلومات کا تبادلہ 
 باقاعدگی سے کرتے ہیں۔
1 2 3 4 5 6 7 
17 
ہمارے اسڻیک ہولڈرز (شراکت دار) اور ہماری آرگنائزیشن 
کے ساتھ اپنے معاہدوں کا پاس رکھنے کے  ایک دوسرے
 اہل ہیں۔
1 2 3 4 5 6 7 
18 
ہمارے اسڻیک ہولڈرز (شراکت دار) نئے گاہکوں(کسڻمرز) 
کو ہمارے ساتھ متعارف کرانے میں بڑی کشاده دلی کا 
 مظاہره کرتے ہیں۔
1 2 3 4 5 6 7 
19 
ہماری آرگنائزیشن اپنے پرانے کسڻمرز کے ذریعے نئے 
 ساتھ مسلسل متعارف ہوتی رہتی ہے۔ کسڻمرز کے




ہمارے اسڻیک ہولڈرز ہمارے مفادات کو نقصان پہنچانے 
 سے حتی االمکان گریز کرتے ہیں۔
1 2 3 4 5 6 7 
21 
ہمارے اسڻیک ہولڈرز ہمارے ساتھ گہرے دوستانہ روابط 
 قائم رکھتے ہیں۔
1 2 3 4 5 6 7 
22 
ہماری آرگنائزیشن کے درمیان ہمارے اسڻیک ہولڈرز اور 
ایک اعتماد کی فضا موجود ہے۔ یہاں تک کہ اگر ایک کو 
دوسرے سے کوئی فائده سمیڻنے کا موقع بھی ملے تو وه 
 ایسا نہیں کرتا۔
1 2 3 4 5 6 7 
23 
ہمارے اسڻیک ہولڈرز ہماری آرگنائزیشن کے ساتھ نجی یا 
 ذاتی دوستی کا تعلق بھی قائم رکھتے ہیں۔
1 2 3 4 5 6 7 
24 
سماجی سرمایہ (آرگنائزیشن /مجموعی طور پر سوشل کپیڻل
کے اندر یا باہر کے لوگوں کے باہمی لین دین سے حاصل 
سماجی کاروبار کے /ہونے واال سرمایہ) سوشل انڻرپرائز
 لیے بہت اہم ہوتا ہے۔
1 2 3 4 5 6 7 
25 
ہماری آرگنائزیشن کی قابلیت ہمیں لوگوں کی ممکنہ بڑی 
 تعداد کو خدمات مہیا کرنے کی اجازت دیتی ہے۔ 
1 2 3 4 5 6 7 
26 
اپنی آرگنائزیشن میں ہم اس قابل ہیں کہ اپنی مارکیٹ کی 
پہنچ (مثالً زیاده لوگوں، نئی منڈیوں اور نئے مقامات تک 
پیشکشوں کو بہتر بنا جانا) کو بڑھا کر اپنی مصنوعات یا 
 سکیں۔
1 2 3 4 5 6 7 
27 
اپنی آرگنائزیشن میں ہم نے اپنے مقاصد حاصل کرنے کے 
 لیے رفتہ رفتہ اپنی قابلیتوں میں اضافہ کیا ہے۔
1 2 3 4 5 6 7 
28 
اپنی آرگنائزیشن میں ہم نے وقت کے ساتھ ساتھ اُن لوگوں 
خدمات  کی تعداد میں خاطرخواه اضافہ کیا ہے جنھیں ہم
 مہیا کرتے ہیں۔




اپنی آرگنائزیشن میں ہم نے وقت کے ساتھ ساتھ اُس عالقے 
یا جغرافیائی حدود میں بھی کافی اضافہ کیا ہے جہاں ہم 
 خدمات مہیا کرتے ہیں۔
1 2 3 4 5 6 7 
30 
ہماری آرگنائزیشن کا کام اور طریِق کار ایسا ہے 
 منتقل کیا جا سکتا ہے۔ جسےکسی دوسرے مقام پر بھی
1 2 3 4 5 6 7 
31 
سوشل پراجیکڻس(سماجی منصوبے) بنانے کے لیے ہم 
خیاالت کے مختلف ذرائع (مینو فیکچررز، 
سپالئرز،کنسلڻنڻس، آرگنائزیشن کے مالزمین، یونیورسڻیز 
 کے ریسرچرز اور حکومت کی آراء) سے کام لیتے ہیں۔
1 2 3 4 5 6 7 
32 
پراجیکڻس(سماجی منصوبے) بنانے کے لیے ہم نئے سوشل 
مختلف حصہ داروں (پارڻنرز) کے ساتھ مل کر کام کرتے 
 ہیں۔
1 2 3 4 5 6 7 
33 
سوشل پراجیکڻس کے لیے ہم بہت محود ذرائع سے فنڈز 
 حاصل کرتے ہیں۔
1 2 3 4 5 6 7 
34 
جانچنے کے لیے ہم مختلف /اپنے پراجیکڻس کو ماپنے
 کرتے ہیں۔طریقے استعمال /آالت
1 2 3 4 5 6 7 
35 
ہم اپنے پراجیکڻس کی کامیابیوں کی رپورڻس مختلف 
 مختلف ذرائع سے عام کرتے ہیں۔
1 2 3 4 5 6 7 
36 
ہم سوشل پراجیکڻس دے کر اپنی آرگنائزیشن کو بہتر بناتے 
 ہیں۔
1 2 3 4 5 6 7 
37 
ہمارے پراجیکڻس مختلف سماجی شعبوں میں تبدیلیاں التے 
 ہیں۔
1 2 3 4 5 6 7 
38 
ہماری آرگنائزیشن کے پراجیکڻس میں مستفید ہونے واال 
 طبقہ بھی حصہ لیتا ہے۔
1 2 3 4 5 6 7 
39 
ہم سوشل پراجیکڻس دینے کے لیے مختلف آرگنائزیشنز 
 (تنظیموں) کے ساتھ شراکت داری کرتے ہیں۔




عمل قابِل /ہمارے پراجیکڻس معاشی حوالے سے پائیدار
 ہوتے ہیں۔
1 2 3 4 5 6 7 
 
Section B 































         
41  
خدمات کی /میں اشیاایک خاص وقت 
 فروخت کی مقدار
1 2 3 4 5 6 7 
42  
خدمات /ماضی کی نسبت حال میں اشیا
 کی فروخت میں اضافہ
1 2 3 4 5 6 7 
43  
کسی کاربار کی آمدن میں اضافے کی 
 صالحیت
1 2 3 4 5 6 7 
44  
خالص منافع(خام مال کے اخراجات ، 
مالزمین کی تخواہیں اور ڻیکسز وغیره 
 کرنے کے بعد)منہا 
1 2 3 4 5 6 7 
45  
کل منافع (صرف خام مال کے 
 اخراجات منہا کرنے کے بعد)
1 2 3 4 5 6 7 
46  
کاروبار میں اضافہ کرنے کے لیے 
 منافع میں سے فنڈ دینے کی صالحیت
1 2 3 4 5 6 7 
 
پچھلے تین سالوں میں مندرجہ ذیل اُمور کے حوالے سے آپ کی آرگنائزیشن 
































         
47  
خدمات کی /ایک خاص وقت میں اشیا
 فروخت کی مقدار
1 2 3 4 5 6 7 
48  
خدمات /ماضی کی نسبت حال میں اشیا
 فروخت میں اضافہ کی
1 2 3 4 5 6 7 
49  
کسی کاربار کی آمدن میں اضافے کی 
 صالحیت
1 2 3 4 5 6 7 
50  
خالص منافع(خام مال کے اخراجات ، 
مالزمین کی تخواہیں اور ڻیکسز وغیره 
 منہا کرنے کے بعد)
1 2 3 4 5 6 7 
51  
کل منافع (صرف خام مال کے 
 اخراجات منہا کرنے کے بعد)
1 2 3 4 5 6 7 
52  
کاروبار میں اضافہ کرنے کے لیے 
 منافع میں سے فنڈ دینے کی صالحیت
1 2 3 4 5 6 7 
 
 شماریاتی (آبادی سے متعلق) معلومات
آبادی سے متعلق کچھ معلومات درکار ہیں۔ لوگوں کی  ہمیں اس حصے میں 
طرف سے اکڻھی ہونے والی تمام معلومات کو صرف اور صرف تحقیقی مقاصد 
اس کا مطلب آپ کی سے کے لیے ہی استعمال کیا جائے گا اورکسی بھی طرح 
کسی انفرادی تجزیے کے لیے استعمال  معلومات کو شناخت معلوم کرنا یا اس





   شہر:      مقام:  صوبہ جغرافیائی ۔1
    
  عورت           مرد   جنس: ۔2
غیر     منافع بخش       آپ کی تنظیم (آرگنائزیشن) کی کیفیت:   ۔3
 منافع بخش(این جی او)
 آپ نے زیاده سے زیاده کتنی تعلیم حاصل کی ہے؟ ۔4
  غیر رسمی تعلیم      میڻرک سے کم 
       میڻرک       انڻرمیڈیٹ 
  گریجویشن سے کم       گریجویشن یا اُس سے
 زیاده
 
مندرجہ ذیل میں سے کون سا نام آپ کی موجوده جاب کے لیے موزوں  ۔5
 ترین ہے؟
                             پراجیکٹ منیجر  سماجی کاروبارشروع کرنے)
 واال)
   سینئر منیجر 
  ہے تو یہاں لکھ دیجیےکوئی اور      
      
 
 لوگ   آرگنائزیشن) میں مالزمین کی تعداد:(آپ کی تنظیم  ۔6
 
  اس آرگنائزیشن کو بنے ہوئے کتنا عرصہ ہو چکا ہے؟ ۔7
 ماه    سال   
 ملکیت [مالک کون ہے؟] ۔8
   حصہ دار) کا نام لکھیے:(مشترکہ ملکیت ہے توپارڻنر   
      
  مقامی مالک کی ہے   غیر ملکی مالک کی ہے   گورنمنٹ
 کی ملکیت ہے
  :ان کے عالوه کسی اور کی ملکیت ہے تو یہاں نام لکھیے  
      
 
آپ ایک سے زیاده (سرمایے (فنڈنگ) کا سب سے بڑا ذریعہ کون ساہے؟  ۔9
 جوابات پر بھی نشان لگا سکتے ہیں)
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 (ازخود فنڈڈ (اپنے سرمایے سے کاروبار کرنا    گورنمنٹ
 فنڈڈ (گورنمنٹ کے سرمایے سے کاروبار کرنا)
(لوکل پرائیویٹ (مقامی اور نجی سرمایہ   بین االقوامی اداروں
 کی طرف سے فنڈڈ
  :ان کے عالوه کوئی اور ذریعہ ہے تو یہاں لکھیے    
      
 
تنظیم) کس میدان یا شعبے میں زیاده تر کام کرتی (آپ کی آرگنائزیشن  ۔10
 ہے؟
 صحت    تعلیم  معاشی خدمات 
 توانائی 
زراعت اورخام مال کی فراہمی مصنوعات کی تیاری   مواصالت
 انفارمیشن اینڈ کمیونی کیشن ڻیکنالوجی)(
 :ان کے عالوه کوئی اورشعبہ ہے تو یہاں لکھیے    
      
 






























Social Enterprises List in Pakistan 
 
 Name  Details Address 
 LAHORE    
1 Active Shehri Civic-minded technology 
enthusiasts who want to change the 
way an average citizen in Pakistan 
tackles his daily problems. 
info@activeshehri.com 
6th Floor, Arfa Software 
Technology Park, Lahore,  
2 Alif Laila Book 
Bus Society - Sub 
Ki Library 
 3-B Main Market GulbergII 
Lahore, tel: +92 42 35758395 
3 Amal Academy Education, Job-skills and 
career training 
Mall Road، 259-B Khizer Road, 
Wapda Officers Colony Upper 
Mall Scheme (042) 35958687 
4 Amden  549-Ravi Block Allama Iqbal 
Town, Lahore, 1800 200 300 
5 Akhuwat 
Foundation 





Fizza Farhan Plot No. 3-R (Almas Tower) 
M.M.Alam Road Gulberg III, 
Lahore  
7 ChaiChalk Their ultimate goal is to provide 
publication opportunities to 
potential writers from Pakistan to 
drive positive social change 
Social Innovation Lab, 
Opposite Sector U ،DHA (042) 
35608000 
8 Clubinternet Hassan Baig Arfa Technology Park 
 
9 Desi tour project  Lahore 
10 DIYGeeks  Arfa Software Technology 
Park, Lahore, Pakistan/+92 343 
5187556  
11 foriEDU.com Teachus/ForiEdu is the first ‘Online 
Home Tutor Portal’ in Pakistan 
with professional, experienced and 
certified home tutors 
346-b, Ferozepur Road, Nishter 
Town/+92 348 000 3333 
info@foriedu.com/2nd F, 
PlanX,  
12 Ghonsla  Head Office, Packages Ltd. 
Shah-e-roomi, Lahore / +92 423 
581 0408 / info@ghonsla.com  
zehra@ghonsla.com 
13 Home and Office 
Services 
Home and Office Services is a 
web/mobile-based company 
committed to bringing better 
employment opportunities to blue-
collar workers to improve their 
standard of living 
202, Miraj Plaza, Main Market 
(near Girls School), Gulberg II 
14 Justice Project 
Pakistan 
 Zaman's, 25-A, Lane 2A Lane 
2, Zaman Park, Lahore/(042) 
35782110 
15 MIT Enterprise 
Forum Pakistan 
 Facebook page 
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16 Nutright  Arfa software technology park 




18 Lok Sawari 
Adventure 










21 Pharmagen  5 - A, Zafar Ali Road, Gulberg 
V, Lahore/  (+92-42) 5759564, 
,info@pharmagen.com.pk  
22 Rabtt The Rabtt team organizes a 2-3 
week camp every summer where 
their team of volunteers teaches 
low-income children English, 
Mathematics, Physics, along with 




23 Shaukat Khanum 
Memorial 
 Lahore 
24 Social innovation 
lab SIL 
 hello@socinnlab.org/45 A, 
Khayaban-e-Iqbal Section XX, 
DHA Phase 3 Lahore 
25 Seed out  Plaza No 285, FF Block, Phase 
4, DHA, Lahore/ 
info@seedout.org 
26 Studentary  Level 09, Arfa Software 
Technology Park, 346-B, 
Ferozepur Road, Lahore 
Ph:03331337141, 03214833553 
27 The Aurat 
Foundation 
 House No 18, Zaman Park, 





 Firhaj Shoeware Industry, 
House 57, M, Firhaj Rd, Sector 
1, Lahore/ (042) 35728068 






30 Rizq Foundation  Street Number 3, Sultan Park 
Qasimpura/ 0322 8842089 
31 Women digital 
League 
 Address: 13-M, Commercial 
Area, Phase 1, DHA Lahore 
32 Rex clinic Customized diet plans 9 Q block, near PSO pump, link 
road, Model town, 0324 890000  
03111 567 568 (Dr. Faisal) 
33 AutoSahulat AutoSahulat has been providing 
reliable roadside breakdown 




0342 - SAHULAT (7248528)  
1st Floor, Plaza No. 88 CCA, 
DHA Phase 6, Lahore, Pakistan 
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34 Rizq   
35 Findmyadventure   
 KARACHI    
36 Adorn online  Supporting the work of mostly 
women artisans in the rural and 
urban areas of Pakistan. 
najia@adorn.com.pk 
http://www.adornonline.org 
 (021) 32446208 
37 Aman Foundation Transforming Lives and 
Empowering the People 
 
Plot # 333, Korangi Township  
Near Pakistan Refinery Ltd, 
+92 (21)111-111-823, 
info@amanfoundation.org 
38 Bahria Medics Umar Anwar Jahangir/ social 
welfare organization run by doctors 
and medical students. 




39 doctHERs doctHERs is a novel, digital 
healthcare platform that connects 
female doctHERs to health 
consumers  
C4C Ittehad Commercial Area 




40 NayaJevan  C-4-C, Ittehad Commercial 





EcoEnergy provides affordable, 
cutting-edge solar technology 
directly to people with no access to 
electricity 








43 Gulbaho Trust   
44 i-care Pakistan 
 
 F-192/1, Block 5, Kehkashan, 
Clifton Karachi, Pakistan. 
www.i-care-pakistan.org 
Tel: (+92 21) 3-583 2041-42 
45 Indus Earth Trust  24th St, Phase V Tauheed 
Commercial Area Phase 5 
Defence Housing 
Authority/  (021) 35864344 
46 Orangi Pilot 
Project 
 ST-4, Sector 5-A, Qasba 
Township, Manghopir Road, 
Karachi/+92-21-36658021 
47 Pasha Social 
innovation fund 
  (P@SHA), Room 310, 3rd 
Floor Business Center Block 6, 





 PDI House, Flat # 6, 3rd Floor 
Plot # 4-C, Street # 12, 
Badar Commercial, DHA 
Phase-5  
49 Rickshaw project 
 
 NOWPDP House Bungalow 
No.83/1 N I Line Saghir 
Hussain Shaheed Road 
Saddar /+92 (21) 32294527-8  
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50 Saharo Welfare 
organization 
 Facebook 
51 Seed ventures  Block 5 Clifton, Karachi/(021) 
35171771 
52 T2F Café  10-C ،Sunset Lane 5, Phase 2 
Commercial Area Defence 
Housing Authority/  (021) 
35389043 
53 SRE solutions 
 
 A – 33, Block 3, Delhi Housing 
Society, Near Dolmen Mall, 





 Sughar Head Office: D2, 4th 
Floor, Baloch Center, Upper 
Gizri, clifton, Karachi Pakistan 
55 The Citizens 
Foundation (TCF) 
 
Nabila Mustafa Plot No. 20, Sector # 14, Near 
Brookes Chowrangi, Korangi. 
Phone: +92-21-111-823-
823info@tcf.org.pk 
56 Tech for Change 
 
 20th Floor, Bahria Icon Tower, 
Clifton, +92 305 3377887, 
info@techpakistan.org 




 5th Floor, Block A,  
Finance & Trade Centre P.O. 
Box No. 1293, Shahrah-e-
Faisal,  +92-21-111-444-111 
58 DKT  RJ Building, Plot # 37-C, 
Stadium Lane # 2, DHA, 
Karachi, +92 21 35852547-08  
 ISLAMABAD   
59 COWLAR  Office # 14, 2nd Floor, Silver 
City Plaza, G-11, Islamabad 
+92 (51) 831 7562  
Email: info@cowlar.com 
60 Edopia  1 Ghaus Al Azam Rd, Bani 






training and capacity building 
organization for individual and 
institutional capacity of the 
development sector.  
09-10, 2nd Floor, Al-Rehman, 
Shabbir Sharif Road, G-11 




62 Fori mazdoori Social innovationist Mustansir 
Tinauli 
3-A, Building 100, Civic 
Center, Phase-4, Bahria Town/ 







 The Hive Islamabad 
65 INSAF Network 
Pakistan 
 House 278, Street 14, F–10/2/ 
+92 51 2101050-






  Plot # 112 , Street # 8 , Sector I 
10/3/info@khubaibpakistan.org
/UAN # 111-222-838 
67 National Institute 
of Cultural 
Studies NICS 







 Office No. 3, 2nd Floor, Al-
Babar Center, Johar Road, F-8 
512253709/2/pffb@comsats.net
.pk 
69 Pakistan Poverty 
Alleviation Fund 
 Plot No. 14, Street 12,  
G 8/1, Islamabad 





 Civil Lines, Rawalpindi 
 OTHERS    
71 Popinjay/BLISS Saba Gul/ A social enterprise which 
provides education and skills 
training to underprivileged girls  
team@popinjay.co 
72 Apna Arsh 
Pakistan (AAP) 
  
73 D light  Facebook page/ D.light 
Pakistan - "Let's Light Up 
Pakistan" 
74 Healthy Breath to develop an environmentally 
literate citizenry, who is able to 
participate with creativity and 
responsibility to make informed 
decisions that will help us lead a 
better life 
 +92 301 
8515517 info@healthybreath.or
g 
75 Hum-Aahang  Facebook page 
76 Hometown 
shoes/Markhor 
 hello@markhor.com, Facebook 
page 
77 Iradah  Khushab Rd, Buchal Kalan,, 
Chakwal District/   
Cell: +92 333 5913530 
Email: iradah.chakwal@gmail.
com 
78 Jassar Farm Shahzad Iqbal quit his job in 
banking to move to a small village 
in Narowal.  
Narowal 
79 LOOP  http://loop.org.pk/about-us/ 
80 Milk'Op  Facebook page 
81 Pakistan Youth 
Alliance 
 Facebook page 














86 Union of 
Pakistani Youth 
(UPY) 
 0333 6593344 
 
87 Saba’s Gym  21-A, near Gloria Jeans, 
Gulgasht colony, Multan. 
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Appendix F  
Multivariate Outliers: Mahalanobis D2 Results 
Residuals Statisticsa 
 Minimum Maximum Mean Std. Deviation N 
Predicted Value -6.6080 12.4102 7.9574 3.19455 133 
Std. Predicted Value -4.559 1.394 .000 1.000 133 
Standard Error of 
Predicted Value 
.348 1.891 .680 .268 133 
Adjusted Predicted Value -8.4584 12.5201 7.9236 3.29148 133 
Residual -20.09726 9.49538 .00000 3.65295 133 
Std. Residual -5.415 2.558 .000 .984 133 
Stud. Residual -5.459 2.660 .004 1.003 133 
Deleted Residual -20.42684 10.26288 .03378 3.79440 133 
Stud. Deleted Residual -6.238 2.728 -.001 1.041 133 
Mahal. Distance .133 32.250 3.969 4.739 133 
Cook's Distance .000 .191 .008 .022 133 
Centered Leverage Value .001 .252 .031 .037 133 
a. Dependent Variable: FP 
Residuals Statisticsa 
 Minimum Maximum Mean Std. Deviation N 
Predicted Value 2.8030 6.4651 5.5946 .61666 133 
Std. Predicted Value -4.527 1.412 .000 1.000 133 
Standard Error of Predicted 
Value 
.088 .478 .173 .067 133 
Adjusted Predicted Value 2.6797 6.4718 5.5983 .61180 133 
Residual -2.13956 9.00206 .00000 .93322 133 
Std. Residual -2.257 9.497 .000 .984 133 
Stud. Residual -2.613 9.689 -.002 1.012 133 
Deleted Residual -2.86815 9.37044 -.00367 .98789 133 
Stud. Deleted Residual -2.676 19.113 .070 1.764 133 
Mahal. Distance .125 32.032 3.969 4.711 133 
Cook's Distance .000 .768 .012 .079 133 
Centered Leverage Value .001 .246 .031 .036 133 
a. Dependent Variable: SSI 
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 NRB N Mean Std. Deviation Std. Error Mean 
BB 1.00 105 5.4010 .77567 .07570 
2.00 26 5.5000 .58394 .11452 
SCI 1.00 105 5.3958 .77239 .07538 
2.00 26 5.6429 .65931 .12930 
SCE 1.00 105 5.4051 .78174 .07629 
2.00 26 5.6390 .61762 .12112 
SSI 1.00 105 5.5757 1.21689 .11876 
2.00 26 5.6710 .58161 .11406 
SI 1.00 105 5.4941 .71492 .06977 
2.00 26 5.4789 .53276 .10448 
FP 1.00 104 7.9199 5.10805 .50089 
2.00 25 8.1133 3.68578 .73716 
 
 




for Equality of 
Variances t-test for Equality of Means 











Interval of the 
Difference 
Lower Upper 
BB Equal variances 
assumed 
1.267 .262 -.609 129 .544 -.09900 .16263 -.42076 .22276 
Equal variances 
not assumed 
  -.721 49.354 .474 -.09900 .13728 -.37482 .17682 
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SCI Equal variances 
assumed 
1.693 .196 -1.500 129 .136 -.24702 .16469 -.57286 .07882 
Equal variances 
not assumed 





1.318 .253 -1.419 129 .158 -.23391 .16489 -.56015 .09233 
Equal variances 
not assumed 
  -1.634 46.992 .109 -.23391 .14315 -.52189 .05407 
SSI Equal variances 
assumed 
.877 .351 -.388 129 .699 -.09535 .24583 -.58173 .39103 
Equal variances 
not assumed 
  -.579 84.662 .564 -.09535 .16466 -.42276 .23206 
SI Equal variances 
assumed 
1.648 .202 .102 129 .919 .01530 .14971 -.28090 .31150 
Equal variances 
not assumed 
  .122 49.882 .904 .01530 .12564 -.23706 .26766 
FP Equal variances 
assumed 



















Appendix H  
Harman’s Single Factor Test 
Total Variance Explained 
Component 
Initial Eigenvalues Extraction Sums of Squared Loadings 
Total % of Variance Cumulative % Total % of Variance Cumulative % 
1 14.374 31.247 31.247 14.374 31.247 31.247 
2 1.996 4.339 35.586 1.996 4.339 35.586 
3 1.639 3.563 39.149 1.639 3.563 39.149 
4 1.564 3.401 42.549 1.564 3.401 42.549 
5 1.502 3.266 45.815 1.502 3.266 45.815 
6 1.478 3.214 49.029 1.478 3.214 49.029 
7 1.366 2.969 51.998 1.366 2.969 51.998 
8 1.357 2.950 54.948 1.357 2.950 54.948 
9 1.289 2.803 57.751 1.289 2.803 57.751 
10 1.176 2.556 60.307 1.176 2.556 60.307 
11 1.135 2.467 62.774 1.135 2.467 62.774 
12 1.014 2.205 64.979 1.014 2.205 64.979 
13 1.011 2.197 67.176 1.011 2.197 67.176 
14 .978 2.126 69.302    
15 .966 2.101 71.403    
16 .948 2.062 73.464    
17 .865 1.880 75.344    
18 .844 1.834 77.178    
19 .760 1.651 78.829    
20 .721 1.568 80.398    
21 .689 1.498 81.896    
22 .639 1.390 83.286    
23 .623 1.355 84.641    
24 .570 1.240 85.881    
25 .533 1.159 87.040    
26 .522 1.135 88.176    
27 .477 1.038 89.213    
28 .472 1.026 90.239    
29 .425 .924 91.163    
30 .388 .843 92.006    
31 .379 .823 92.829    
32 .336 .730 93.559    
33 .329 .715 94.274    
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34 .308 .669 94.943    
35 .284 .618 95.561    
36 .271 .590 96.152    
37 .265 .577 96.728    
38 .248 .540 97.268    
39 .221 .481 97.749    
40 .207 .450 98.199    
41 .181 .394 98.593    
42 .165 .358 98.951    
43 .147 .320 99.271    
44 .132 .287 99.558    
45 .118 .256 99.814    
46 .086 .186 100.000    
Extraction Method: Principal Component Analysis. 
 
Appendix I 




 SI1 SI2 SI3 SI4 SI5 SI6 SI7 SI8 SI9 SI10 SI11 
SI1 1           
SI2 0.270 1          
SI3 0.311 0.293 1         
SI4 0.224 0.335 0.233 1        
SI5 0.475 0.364 0.334 0.289 1       
SI6 0.306 0.438 0.226 0.418 0.387 1      
SI7 0.417 0.459 0.309 0.292 0.317 0.423 1     
SI8 0.372 0.438 0.189 0.218 0.244 0.284 0.388 1    
SI9 0.337 0.342 0.280 0.246 0.250 0.265 0.228 0.367 1   
SI10 0.319 0.430 0.236 0.158 0.266 0.298 0.308 0.211 0.339 1  
SI11 0.369 0.157 0.116 0.187 0.397 0.243 0.222 0.177 0.361 0.218 1 
